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News podcasts lead the
pack in US ad revenue
share

Article

For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.

News held the largest share of US podcast ad revenues in 2020 compared with other genres.
Comedy and science also cracked the top three podcast genres by ad revenue share, while
more specialized topics like true crime and sports were less lucrative.
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US Podcast Ad Revenue Share, by Program Genre,
2020
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Source! Interactive Advertising Bureau (IAB) and PwC, "US Podcast Advertising Revenue
Study: FY 2020 Results & 2021-2023 Growth Projections,” May 12, 2021
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More like this:

* Report: US Time Spent with Mobile 2021
* Article: Over 70% of US podcast listeners fast forward through ads

" Article: Nearly a third of all US media time will be on mobile this year
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