@ eMarketer

What Happens Now that

Live Sports Are Coming
Back?

AUDIO

eMarketer Editors

eMarketer analyst Ross Benes, forecasting analyst Eric Haggstrom and
senior analyst Audrey Schomer at Insider Intelligence discuss what the
return of live sports will look like, what brands should think about and
what the lack of fans could mean. They then talk about TV companies
getting together to enhance targeted TV commercials, YouTube's new
"Chapters" feature and the future of TV advertising.

US Live Sports Viewers, 2019-2024
millions, % change and % of population

154.4 154.1 156.2 157.8

2019 2020 2021 2022 2023 2024
M Live sports video viewers M % change % of population

Note: individuals of any age who watch live sports content at least once
per month over the course of the season of at least one sport; excludes
highlight viewing and viewing of nonlfive content; excludes esports;
excludes Olympics content

Source: eMarketer, April 2020
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.

Grow your business with LinkedIn ads

At LinkedIn, we help marketers drive the results they care about most,
from building their brand all the way to converting revenue and driving
growth. Start reaching your target audience on the world's largest
professional network today and launch your first ad campaign with
$100 on us. Learn more
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.linkedin.com/emarketer

