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Grab, foodpanda take top
2 spots in Southeast
Asia’s food delivery
market
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For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.
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Super app Grab is the food delivery leader in Southeast Asia, generating $5.9 billion in gross
merchandise value from those sales in 2020. In second place is foodpanda, a subsidiary of
Germany'’s Delivery Hero, with $2.5 billion, and ride-hailing company Gojek takes third with
$2.0 billion. These figures, while sizable, pale in comparison with the $19.90 billion that US
leader DoorDash earned in restaurant delivery intermediary sales last year.
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Note: excludes food delivery orders not directly placed with any of the platforms (e.g., orders
placed via phone or WhatsApp with the restaurant, which in turn books Grab or Lalamave to
deliver the food); excludes platforms thot occupy less thon 5% of market shore

Source: Momentum Works, "Food Delivery Platforms in Southeast Asla" s cited in Credit
Sulsse, "ASEAN Unicorns - Scaling New Heilghts,” Oct 5, 2021
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More like this:

" Report: China Mobile Payments Forecast 2021
" Article: Digital to drive the future of groceriesin China

* Article: One way that shopping festivals are changing commerce in Southeast Asia
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