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Google says it quietly
raised ad prices as much
as 10%. Advertisers say
it’s higher.
Article

The news: During the second week of the Department of Justice’s lawsuit against Google for

alleged anticompetitive actions, the search giant dropped a controversial revelation. While on
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the stand last week, Google ads exec Jerry Dischler said the company sometimes raised

prices on its auctions by 5% to 10% without notifying advertisers.

The speci�cs: During Dischler’s testimony, he confirmed statements made under oath in 2020

in which he said that Google sometimes raised prices on its auction by as much as 5% for

some advertisers and that it was “possible” for some queries to jump as high as 10%.

The ad world reacts: Google has lost some goodwill with advertisers in recent months after a

series of scandals involving low quality video ad placements and ad trackers on children’s

content. Advertisers watching the trial have said that the rate of ad inflation is much higher

than Google is letting on.

Our take: Whether Google inflated costs by 5% or 100% is hard to pin down without clear

figures from the company. What the trial and strong response to Google’s statements indicate

is angst toward the ad giant, which advertisers feel lacks transparency and raises prices

without o�ering more in return.

Dischler clarified that hikes of 15% would be “dangerous” and cause advertisers to turn to

competitors. But he also noted that Google revenues should still climb and that “we tend not

to tell advertisers about pricing changes.”

DOJ attorneys also showed 2019 emails in which Dischler said he and employees were

“shaking the cushion” to hit Wall Street revenue targets.

The testimony could help the DOJ strengthen its claim that Google’s search ad dominance

allows it to raise prices with little consequence—one of the chief complaints against the

company.

Several advertisers told Adweek that the 5% figure is far too low and that they’ve observed

increases as high as 100% in some cases without a higher return on investment.

https://content-na1.emarketer.com/google-refunding-clients-burned-by-improper-video-ad-placements
https://content-na1.emarketer.com/youtube-meta-both-staring-down-separate-brand-safety-crises
https://www.adweek.com/media/ad-buyers-dismiss-googles-claim-of-5-ad-price-hike-stating-it-too-low/
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