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How many Americans tuned in to watch this year's Super Bowl!? How
engaged was the audience via digital and social? In the latest episode
of "Behind the Numbers," Paul Verna digs into the data for the low-
scoring game.

US Super Bowl Viewers' Preferred Social Media
Platforms for Viewing Super Bowl Ads Before the
Game, Jan 2019

% of respondents

Facebook

YouTube
Instagram

18%

Note: ages 18+
Source: Burson Cofin & Wolfe (BCW), "6th Annual Super Bow! Survey"
conducted by PSE Research as cited in press release, Jan 28, 2019
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Subscribe to the "Behind the Numbers" podcast on Soundcloud, Apple
Podcasts, Spotify, or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://itunes.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936?mt=2
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
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