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eMarketer forecasting analyst Eric Haggstrom and principal analyst
Nicole Perrin discuss Google's Q1 2020 earnings and what it means for
the advertising industry. They then talk about WPP's revenue drop,
Apple's quarterly performance and a new bill that will police how
companies use people's personal data to track COVID-19.

How Concerned Are US Adults About Privacy
Implications of a Tool from Apple and Google that
Would Trace Potential Exposure to the Coronavirus?
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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