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eMarketer principal analyst Mark Dolliver discuss how baby boomers
are aging in place in multiple aspects of their lives. He explains their
digital adoption habits, their financial status and the new technologies
they find important. He also talks about how young people are getting
their news, how digital usage varies by age and what the new
generational divide may look like.

US Internet Users, by Generation, 2019
% of population in each group

Millennials (23-38) 96.1%
Gen X (39-54) 93.1%
Baby boomers (55-73) 79.2%

Note: individuals who use the internet from any location via any device at
least once per month

Source: eMarketer, March 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotify or Stitcher.
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