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YouTube Shorts
introduces gated content
feature, as battle for
creators intensifies
Article

The news: YouTube is escalating its e�orts to woo content creators with fresh monetization

features, including Members Only Shorts, which enables creators to o�er exclusive content to
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their paying subscribers.

Why it matters: Major social platforms are courting influential creators; however, they can

have an outsized impact on how much attention their apps attract.

Our take: The challenge lies in the sheer volume of free content available, which makes it

di�cult for creators to justify a paywall unless their content is strongly sought after.

This new functionality is akin to TikTok's Series feature, which allows creators to monetize

their videos through a paywall, with pricing options ranging from $1 to $190.

Last week, YouTube disclosed that over 750,000 of its 3 million Partner Program members

are now making money from their YouTube Shorts.

While YouTube hasn't disclosed the exact figures paid to Shorts creators, it has distributed a

total of $70 billion to its creators over the last three years, most of which has gone to

producers of longer content.

Major creators increasingly rely on these platforms for a living. More than 4 in 10 (42% of )

creators worldwide making $100,000 or more per year would lose at least $50,000 without

access to YouTube—higher than Instagram, TikTok, and Facebook.

US creators increasingly expect to get paid for content—so they value features like the ability

to gate their content.

The rollout of Members Only Shorts is necessary to compete with TikTok's o�erings,

highlighting the intensifying battle for creator loyalty and subscriber engagement.

These initiatives reflect a broader industry trend as digital platforms innovate to provide

creators with diverse and lucrative revenue streams, aiming to deepen the bond between

creators and their audience.

As the competition for creative talent intensifies, such innovative features are likely to set new

standards for content monetization and creator-audience interaction.

https://chart-na1.emarketer.com/266023/creators-worldwide-who-would-lose-50000-more-platform-payouts-without-access-select-social-platforms-oct-2023-of-respondents
https://totalaccess.emarketer.com/chart.aspx?r=266015&_gl=1*1buje7m*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcxMTk5NDEzMS40MjkuMS4xNzExOTk0NDU3LjIyLjAuMA..*_gcl_au*MTkxMjc4NjgzMy4xNzA3MjQ4MTAwLjg3NzM3MDgwOS4xNzExOTk0MTI5LjE3MTE5OTQxMjg.&_ga=2.49992614.1619399273.1711972273-1709904936.1699375985
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