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licensing deal
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The news: OpenAI is partnering with Axios to fund four new local newsrooms in a three-year

deal, the companies announced Wednesday. The additions will bring Axios Local’s total

newsroom count to 34, five of which the company expects to be profitable in 2025.
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AI and publishers: Though artificial intelligence is widely viewed as a threat to news

publishers, the pivot to AI-powered search and need for training material has created an

opportunity for the struggling news industry to negotiate licensing deals.

Our take: Axios is joining a growing list of publishers partnering with AI firms in the hopes of

integrating the technology and getting ahead of any potential negative impact. Only time will

show whether these partnerships are fruitful for publishers, but OpenAI’s increased access to

training material is a clear win for the company.

The deal is part of a content and technology-sharing partnership similar to ones OpenAI has

struck with many other news publishers, including Axel Springer (our parent), Vox, News
Corp, and The Atlantic.

OpenAI’s technology will not be used to write or report stories but will instead “build a system

for creation, distribution, and monetization of our journalism,” Axios CEO Jim VandeHei wrote
in a memo to employees.

In turn, OpenAI will gain access to Axios content to enhance answers for GPT Search, which

will feature links to sourced articles.

Still, there’s a notable holdout in AI-publisher deals: The New York Times. The newspaper

sued OpenAI and Microsoft for copyright infringement in late 2023 after negotiations broke

down; the case could set a major precedent for AI and copyright law.

By funding four newsrooms, OpenAI could be looking to soften fears about its adverse

impact on news. In its announcement, it highlighted several ways newsrooms are using its

technology to improve their processes.

However, it’s still unclear whether AI-powered search, which delivers answers without the

need to click through to articles, is a threat to publishers. Early findings from news publishers

after Google’s AI Overviews launch suggest less impact than expected, while others have

expressed concern about the effects on traffic.

https://content-na1.emarketer.com/openai-time-magazine-licensing-deal-mother-jones-lawsuit?_gl=1*j6lkjv*_gcl_au*NDcyMDcyOTI2LjE3MzY0NjMyOTEuOTUyOTk0NzYyLjE3MzY5NTY0NzguMTczNjk1NjQ3OA..*_ga*OTgxOTIyOTk2LjE3MzY4ODgwNzY.*_ga_XXYLHB9SXG*MTczNjk1NjQ3Mi40LjEuMTczNjk1NjUwMC4zMi4xLjgzMjg1NTgzNQ..
https://content-na1.emarketer.com/chatgpt-integrates-major-news-outlets-landmark-openai-partnership?_gl=1*18rsl77*_gcl_au*NDcyMDcyOTI2LjE3MzY0NjMyOTEuOTUyOTk0NzYyLjE3MzY5NTY0NzguMTczNjk1NzQ2MA..*_ga*OTgxOTIyOTk2LjE3MzY4ODgwNzY.*_ga_XXYLHB9SXG*MTczNjk1NjQ3Mi40LjEuMTczNjk1NzQ2MS43LjEuODMyODU1ODM1
https://content-na1.emarketer.com/openai-partners-with-vox-atlantic-expand-access-training-material
https://content-na1.emarketer.com/new-york-times-lawsuit-against-openai-microsoft-could-set-precedents-ai-copyright?_gl=1*1gq5ujj*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcwNjcxOTA0MC4yMTcuMS4xNzA2NzIxMjkwLjU3LjAuMA..*_gcl_au*MTAxNTIzNjM2NS4xNjk5Mzc1OTgzLjE5MTQ3ODE2MjEuMTcwNjcxOTEwMC4xNzA2NzIxMjg3
https://openai.com/index/partnering-with-axios-expands-openai-work-with-the-news-industry/
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This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong and start 2025 off on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

