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MFA sites are a persistent
problem thanks to genAl

Article

The news: Artificial Intelligence could be worsening the made-for-advertising (MFA) problem.
An ecommerce brand interviewed by Adweek said that as much as 40% of its recent
purchases through Google’s Performance Max ended up on MFA sites.

* The ads were delivered via Google Video Partners (GVP), which distributes video inventory to
third-party sites that Google says meet quality requirements. Performance Max automatically

opts advertisers into GVP. Another brand told Adweek that 5% of its ads handled by GVP
went to MFA sites.
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" GVP is the same program that ad industry watchdog Adalytics highlighted in a report last
summer, claiming 80% of video ads were misplaced.

Notably, the brands in Adweek’s story did not discover their ad waste through Google’s
tools. Instead, they relied on third-party services provided by Jounce and DeepSee.io. Their
pursuit of third-party tools suggests a growing market for solutions to the MFA problem and

a lack of transparency within Google’'s own tools.

Persistent problem: Despite efforts from Google and others to reduce the amount of MFA

inventory plaguing digital advertising, Adweek’s report shows the problem hasn't been dealt
with—and Al is making it harder to quash.

" Al has made it much easier to spin up low-quality websites at scale that meet minimum
requirements and muddy the waters on demand-side platforms.

* Several companies including Jounce, Yahoo, and Integral Ad Science have touted solutions to

MFA sites, be they exchanges free from MFA inventory or tools to identify when spending
goes to those low-quality sites.

* $84 billion in ad spending was wasted on MFA sites in 2023, per Juniper Research, making it

one of the most significant inefficiencies in the ad industry.

Our take: US ad spend wasted on MFA sites fell from 15% between September 2022 and
January 2023 to 4% between January 2024 and May 2024, according to the Association of
National Advertisers, suggesting the problem is diminishing.

Still, the issue is far from being taken care of thanks to Al’s ability to rapidly generate junk
websites that can go undetected. There are steps marketers can take to mitigate harm, like
focusing less on high clickthrough rates and weighing long-term KPls more heavily.

= ‘ EMARKETER Copyright © 2024, EMARKETER Inc. All rights reserved. Page 2


https://content-na1.emarketer.com/yahoo-s-new-demand-side-platform-free-of-made-for-advertising-spam-sites?_ga=2.149903027.467096704.1731939117-1993093032.1629318504&_gl=1*9lpoav*_gcl_au*MTQ2MzQ1OTU1OS4xNzMxOTM5MTE3LjY4MzE5NzQ3MS4xNzMyMjEzOTk3LjE3MzIyMTQxMDQ.*_ga*MTk5MzA5MzAzMi4xNjI5MzE4NTA0*_ga_XXYLHB9SXG*MTczMjIxMzk5Mi44OTkuMS4xNzMyMjE0MTA2LjU5LjAuMA..
https://content-na1.emarketer.com/adalytics-forced-google-give-search-advertisers-more-transparency?_ga=2.77936017.467096704.1731939117-1993093032.1629318504&_gl=1*15vsh1a*_gcl_au*MTQ2MzQ1OTU1OS4xNzMxOTM5MTE3LjY4MzE5NzQ3MS4xNzMyMjEzOTk3LjE3MzIyMTQ5NzY.*_ga*MTk5MzA5MzAzMi4xNjI5MzE4NTA0*_ga_XXYLHB9SXG*MTczMjIxMzk5Mi44OTkuMS4xNzMyMjE0OTc3LjYwLjAuMA..
https://content-na1.emarketer.com/google-refunding-clients-burned-by-improper-video-ad-placements?_ga=2.157622079.467096704.1731939117-1993093032.1629318504&_gl=1*10dpchc*_gcl_au*MTQ2MzQ1OTU1OS4xNzMxOTM5MTE3LjY4MzE5NzQ3MS4xNzMyMjEzOTk3LjE3MzIyMTQ2Mjk.*_ga*MTk5MzA5MzAzMi4xNjI5MzE4NTA0*_ga_XXYLHB9SXG*MTczMjIxMzk5Mi44OTkuMS4xNzMyMjE0NjM3LjUzLjAuMA..
https://content-na1.emarketer.com/yahoo-s-new-demand-side-platform-free-of-made-for-advertising-spam-sites?_ga=2.149903027.467096704.1731939117-1993093032.1629318504&_gl=1*9lpoav*_gcl_au*MTQ2MzQ1OTU1OS4xNzMxOTM5MTE3LjY4MzE5NzQ3MS4xNzMyMjEzOTk3LjE3MzIyMTQxMDQ.*_ga*MTk5MzA5MzAzMi4xNjI5MzE4NTA0*_ga_XXYLHB9SXG*MTczMjIxMzk5Mi44OTkuMS4xNzMyMjE0MTA2LjU5LjAuMA..
https://content-na1.emarketer.com/5-key-stats-ad-waste-fraud-mfas-brand-risks-beyond?_gl=1*v09c0y*_gcl_au*MTQ2MzQ1OTU1OS4xNzMxOTM5MTE3LjY4MzE5NzQ3MS4xNzMyMjEzOTk3LjE3MzIyMTQ2Mjk.*_ga*MTk5MzA5MzAzMi4xNjI5MzE4NTA0*_ga_XXYLHB9SXG*MTczMjIxMzk5Mi44OTkuMS4xNzMyMjE0NjM0LjU2LjAuMA..&_ga=2.186594732.467096704.1731939117-1993093032.1629318504

Made-for-Advertising (MFA) Websites Worldwide,
by Unique Websites vs. Open Programmatic
Website Ad Spending, Q1 2024
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Source: Pixalate, "MFA Websites Benchmark Report: GH 2024," June 5, 2024
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This article is part of EMARKETER's client-only subscription Briefings—daily newsletters
authored by industry analysts who are experts in marketing, advertising, media, and tech
trends. To help you finish 2024 strong and start 2025 off on the right foot, articles like this
one—delivering the latest news and insights—are completely free through January 31, 2025.
If you want to learn how to get insights like these delivered to your inbox every day and get
access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.
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