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Airbnb partners with
Stripe and Klarna to

bolster payments on
platform
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The news: Airbnb forged partnerships with Stripe and Klarna to beef up its payments

offering.

INSIDER

EEEEEEEEEEEE eMarketer



" The tie-in with Stripe lets Airbnb customers pay with a linked US bank account, and they don’t

have to reenter bank details for future bookings.

* Airbnb’s partnership with Klarna will let users in the US and Canada pay for bookings in four
interest-free installments over six weeks. For bookings over $500, guests in the US can apply

to pay monthly. More markets will be added throughout the year.

Why it could work: Airbnb is widening the payment options it offers to attract more users and
increase spending on the platform.

* A2A payments will grow: We expect digital bank transfer volume to increase 9.1% this year

to $97.22 billion, per our forecasts. Enabling this method with Stripe gives Airbnb users more
checkout choices and an improved customer experience, both of which should strengthen
retention.

" Customers want more flexible payments: 75% of consumers said they are more likely to
choose a pay-by-installment option like BNPL to fund travel over the next year due to
economic uncertainty, per a 2022 Amadeus survey. That demand can drive higher spending
on Airbnb.

What it means: Both Stripe and Klarna can benefit from tapping Airbnb’s huge reach. The site
booked 121.1 million nights and experiences in Q1 and generated $20.4 billion in gross
booking value, up 19% year over year on the back of strong travel demand.

" Strip€’s latest tie-in highlights the firm’s strategy to partner with the global heavyweights of
retail and commerce. It expanded its partnership with Uber and forged ties with Microsoft
earlier this month.

* And Airbnb offering BNPL underscores the payment method’s growing popularity: We expect
the number of BNPL users in the US will grow 11.7% this year to 88.2 million, per our
forecasts.
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https://s26.q4cdn.com/656283129/files/doc_financials/2023/q1/Airbnb_Q1-2023-Shareholder-Letter_Final.pdf
https://stripe.com/gb/newsroom/news/airbnb-and-stripe
https://www.klarna.com/international/press/klarna-and-airbnb-offer-flexible-payments-for-guests/
https://forecasts-na1.emarketer.com/6115f1ad197ec707d0aea795/6115d6037349cf0c2c0a8888
https://amadeus.com/documents/en/payment/research-report/consumer-travel-spend-priorities-2022-report.pdf
https://content-na1.emarketer.com/stripe-uber-tap-high-growth-rideshare-sector?_gl=1*b6zejm*_ga*MjEwMDMwMDkzNi4xNjQzMTMwNjAz*_ga_XXYLHB9SXG*MTY4NDUwODM5MC41ODAuMS4xNjg0NTA5NjkxLjAuMC4w
https://content-na1.emarketer.com/microsoft-teams-taps-stripe-paypal-payments-draw-more-smbs?_gl=1*17tbvdn*_ga*MjEwMDMwMDkzNi4xNjQzMTMwNjAz*_ga_XXYLHB9SXG*MTY4NDUwODM5MC41ODAuMS4xNjg0NTExNzk1LjAuMC4w
https://forecasts-na1.emarketer.com/60c2c83d05a6460578e47d5c/60c3a904b7de1e0d10bc3a2c

Buy Now, Pay Later Service Users
US, 2022-2026

104.6

2022 2023 2024 2025 2026

M nmillions @ % of population

Note: ages 14+; internet users who have accessed a buy now, pay later account digitally
and have made a payment toward a purchase at least once in the past year; includes

purchases of goods and services
Source: eMarketer, June 2022
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This article originally appeared in Insider Intelligence's Payments Innovation Briefing—a
daily recap of top stories reshaping the payments industry. Subscribe to have more hard-

hitting takeaways delivered to your inbox daily.

" Areyou aclient? Click here to subscribe.

INSIDER eMarketer
INTELLIGENCE Copyright © 2023, Insider Intelligence Inc. All rights reserved. Page 3


https://totalaccess.emarketer.com/MyAccount/EditProfile.aspx

" Want to learn more about how you can benefit from our expert analysis? Click here.
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