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eMarketer principal analyst Victoria Petrock discusses what she learned
from the 2020 Consumer Electronics Show. She then explains the
significance of facial recognition bias and why paying with your hand
makes sense.

Emerging Technologies that Drive the Perception of a
Brand as Innovative According to US Internet Users,
April 2019

% of respondents

I -

Facial recognition 18%
Chatbots 6%
I - cryptocurrency

Note: ages 18+ .
Source: Diffusion, "2019 Everything Is Tech Report" conducted by YouGov,
Qact 30, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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