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The Coalition for Innovative Media Measurement (CIMM) has been
investigating how TV viewership is measured. CIMM CEO and
managing director Jane Clarke joins eMarketer principal analyst at
Insider Intelligence Nicole Perrin to discuss what the company has
learned about using both set-top box and ACR-based measurement,
why different attribution providers might show marketers different
results, and how close marketers are to speaking the same
language about traditional TV and digital video advertising.
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Leading Challenges to Cross-Screen Video Advertising
According to US Agency/Marketing Professionals,

Nov 2019

% of respondents

Lack of standard measurement

57%
Managing audience deduplication
Managing ad frequency capping
49%

Managing creative executions, format standardization
46%

Inability to execute a cross-screen data-targeted buy
43%

Inability to plan media buys seamlessly

40%

Note: figures reflect the sum of respondents who listed each challenge
among the top three

Source: Advertiser Perceptions, "Video Advertising Convergence 2H 2019,"
Feb 27, 2020

253306 www.eMarketer.com

Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify, or Stitcher.

The third-party cookie is going away, the pandemic is disrupting
behavior, and privacy is now an expectation. That's why Neustar
launched Fabrick™ - to give brands, publishers, and platforms
sustainable options to future-proof their marketing. Fabrick combines
powerful Identity-based solutions with trusted industry partnerships to
solve today's challenges.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.home.neustar/resources/whitepapers/future-of-marketing?utm_source=emarketer&utm_medium=online-advertising&utm_campaign=ms_emarketer_dec-podcast

