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eMarketer principal analysts Nicole Perrin and Andrew Lipsman discuss
the state of direct-to-consumer brands and why some major players,
such as Brandless and Casper, encountered recent struggles.

Challenges that Brand Marketers* Worldwide Believe
Direct-to-Consumer (D2C) Brands May Not Forsee,
Aug 2019

% of respondents

Copycat competitors

Retain customers over the next 5 years
34%

Struggle to offer new, unigue products
32%

Audience diversification

27%

Difficulty scaling growth in the next 5 years
23%

Note: 71% of D2C brands {n=14) believe their biggest challenge is scale and
churn; *B2C brands; excludes D2C brands

Source: The CMO Club and Epsilon, "What All Brands Can Gain From the
New DTC World,™ Dec 10, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.

Grow your business with LinkedIn ads

Q eMarketer The Demise of Brandless and Other D2C Brand Struggles
©2020 eMarketer Inc. All rights reserved.


https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

At LinkedIn, we help marketers drive the results they care about most,
from building their brand all the way to converting revenue and driving
growth. Start reaching your target audience on the world's largest
professional network today and launch your first ad campaign with
$700 on us. Learn more.
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