
Copyright © 2023, Insider Intelligence Inc. All rights reserved. Page 1

Alexandra Samet

Ecommerce growth
worldwide will pick up
before tapering off
Article

For more insights and key statistics on the biggest trends in today’s most disruptive

industries, subscribe to our Chart of the Day newsletter.

https://www.insiderintelligence.com/cotd?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter
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Key stat: Ecommerce sales growth worldwide is poised to increase by 8.9% in 2023 after

increasing by 6.5% in 2022, according to our forecast. While this growth trend will continue in

2024—reaching 9.4%—ecommerce sales growth worldwide will fall to 8.6% in 2025.

Beyond the chart:

Use this chart:

More like this:

The increased growth projections for this year and next indicate stability in the global

ecommerce market after a period of uncertainty, according to our analyst Ethan Cramer-

Flood.

Looking ahead, we expect ecommerce to continue to grow and consistently surpass total

retail growth worldwide by several percentage points each year until the end of our forecast

period in 2027.

This comeback will be led by improvements in big markets like Western Europe, North

America, and China, but developing markets in Latin America, Southeast Asia, and India will

also drive ecommerce growth worldwide.

Use newly stable trendlines to inform long-term decision-making.

Understand ecommerce as a segment of overall retail.

https://content-na1.emarketer.com/worldwide-ecommerce-forecast-2023
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More Chart of the Day:

Methodology: Estimates are based on the analysis of data from other research firms and

government agencies, historical trends, reported and estimated revenues of major online

retailers, consumer online buying trends, and macro-level economic conditions.

Why Olipop, Crocs, and Coach are feeling the Gen Z love

Why retailers should explore in-store audio ads

How retailers can prepare for the holiday season in 5 charts

How Casper, Albertsons, and Nike gamify the customer journey

8/23 - Programmatic OOH watch

8/22 - Gen Z’s social motivators

8/21 - Buying into Klarna

8/18 - Agencies in review

8/17 - Marketing measurement mix-ups

https://www.insiderintelligence.com/content/top-reasons-gen-z-downloaded-threads
https://www.insiderintelligence.com/content/klarna-will-lead-us-bnpl-payment-value-by-2027
https://www.insiderintelligence.com/content/brand-side-marketers-care-most-about-cost-choosing-agency
https://www.insiderintelligence.com/content/marketing-professionals-mixed-confidence-ability-measure-roi

