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Sephora partners with
Zappos to grow reach
Article

This article was written with the assistance of ChatGPT.

The news: Sephora will begin selling beauty products through Zappos, per Business of

Fashion, the latest in a series of partnerships the beauty retailer has inked to help grow its

reach and sales.

Sephora’s expansion tear: Sephora’s partnership with Zappos allows it to expand its reach by

tapping into the latter’s customer base, as well as benefit from the company's ecommerce and

customer service expertise.

https://www.businessoffashion.com/articles/beauty/sephora-zappos/
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The big picture: Both of these moves should help Sephora take a bigger slice of the still

growing US beauty market. We expect total cosmetic and beauty sales to grow 7.6% this

year, more than any other category, while ecommerce sales will grow even faster at 17.2%.

But whether Zappos is the best partner to give Sephora an ecommerce boost is an open

question, given that the site is best known for its footwear selection. Still, the company can

draw on parent company Amazon’s resources and expertise to help Sephora enhance the

online shopping experience.

Similarly, Sephora is leaning on another established retailer—Kohl’s—to expand its brick-and-

mortar footprint in the US.

Another 250 full-sized Sephora shop-in-shops will be added to Kohl’s stores this year,
bringing the total number to 850 across 48 states.

https://forecasts-na1.emarketer.com/5c5dba5b8920aa0508d0645c/5c5cb5a78920aa0508d0641c
https://forecasts-na1.emarketer.com/584b26021403070290f93a31/5851918a0626310a2c186abc


Copyright © 2023, Insider Intelligence Inc. All rights reserved. Page 3



Copyright © 2023, Insider Intelligence Inc. All rights reserved. Page 4


