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eMarketer forecasting analyst Eric Haggstrom, vice president of content

studio Paul Verna and vice president of forecasting Monica Peart talk

about the peaking of US TV ad spending. Why has it stopped growing,

how does cord-cutting contribute, and what makes video streaming

services attractive? They then discuss the performance of Disney+ in

its first week and Facebook's new peer-to-peer service Facebook Pay.
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple

Podcasts, Pandora, Spotify or Stitcher.

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

