@ eMarketer

The NewFronts: Hulu 'Binge
Ads' and Free YouTube

Originals

AUDIO  MAY 06, 2019
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eMarketer vice president of multimedia Paul Verna and forecasting
analyst Eric Haggstrom discuss this year's NewFronts. Where do most
viewers watch Hulu's content? What are these new "binge ads"? And
what did they think of YouTube's presentation?

"Behind the Numbers" is sponsored by LinkedIn Marketing Solutions.
Listen In.

Share of Time Spent Viewing Video Among US
Millennial Digital video Viewers, by Type, Feb 2019
% of total

Paid services
46%

Free, ad-supported
video sites*
29%

Note: ages 22-35; *e.g., YouTube, Sony Crackie; **includes streaming from
pay TV services, live TV streaming services and rental/video-on-demand
Source: Deloitte, "Digital media trends survey, 13th edition," March 19,
2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotity or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

