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Launch of OpenAI’s Sora
faces traffic struggles,
delayed access
Article

The news: This week, OpenAI’s Sora model finally launched to the public, 10 months after its

initial preview. However, most of the public still can’t access it.

The video-generation model can create videos up to 20 seconds long from either text

instructions or a still image, replace elements or remove them, blend separate clips together,

https://content-na1.emarketer.com/openai-s-sora-faces-ongoing-delays-amid-real-world-testing
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Sora isn’t available in the UK and the EU, and complex regulations could prevent it from being

o�ered at all.

The competition: While a 20-second video clip is no feature-length film, Sora’s content

capabilities surpass competitors’ o�erings.

Deepfake mitigation: Sora disabled the ability for users to make videos based on an uploaded

photo or video of a real person in an e�ort to prevent deepfakes or unwanted generations of

someone’s likeness.

OpenAI also adds a watermark to Sora videos, which can only be removed by Plus account

users. A Plus account is $200 per month, compared with $20 per month for a Pro account.

Worth the cost? A watermark might not be so unsightly that a user would drop an additional

$180 a month to delete it. Larger enterprises might be willing to pay for Plus, but the price tag

could deter smaller businesses or independent artists.

Our take: Considering the time it took for Sora to be released to the public, OpenAI should

have been prepared for a predictable influx of tra�c. Days after the launch, it’s still not

accessible.

While Sora could be a fun o�ering for casual users, its adoption by artists or advertisers will

depend on audiences’ reaction to AI-generated media content.

and create video loops.

The kicko� has been rocky so far—Sora account creation has been disabled since Monday

due to heavy tra�c, blocking users from signing in or testing it.

Adobe’s generative AI (genAI) tools include a text-to-video and an image-to-video tool that

can each create up to 5 seconds of content.

Amazon Web Services’ (AWS) new family of genAI models, announced last week, can make

videos up to 6 seconds long.

Artists highly requested that option, according to OpenAI, but the company decided the

potential for misuse was too high.

Only a “subset” of users can upload content of real people now, pending more testing on

OpenAI’s end.

https://content-na1.emarketer.com/eu-s-ai-act-enforces-strict-rules-faces-industry-pushback
https://content-na1.emarketer.com/toys-r-us-unveils-sora-ai-ad-criticism-cmo
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(Source: OpenAI)

This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 o� on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day, and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

