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In a first, TikTok will beat
YouTube in user time
spent

Article

For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.

This year, TikTok will surpass YouTube in terms of time spent by their respective adult users in
the US. The short-video app will see 45.8 minutes per day from its average adult user, edging
out YouTube, at 45.6 minutes.
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Beyond the chart: This is the first time in history that TikTok will overtake YouTube by this
metric. The ByteDance-owned platform shot past Instagram in 2019 and Facebook a year
later, and its user time spent has not declined as pandemic trends level out. TikTok is
capitalizing on its rapid ascent by diving into longer-form content, most recently with the
introduction of 10-minute videos, as the app muscles further into YouTube’s space.

Average Time Spent per Day by US Adult Users on
Select Social Media Platforms, 2022
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TikTok

YouTube* 456

Twitter 34.8

Snapchat

Facebook 3041

Reddit 238

Mofe: ages 18+; time spent with each meadium Includes all time spent with that medium,
ragardless of multitasking, for example, 1 hour of multitasking on desktop/laptop while
watching TV is counted as 1 Four for TV and 1 hour for desktop/laptop; *YouTube includes all
time watching video on YouTube vio any device; includes YouTube TV

Source: eMarkefer, April 2022
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More like this:

* Report: US TikTok Advertising 2022
" Article: To keep growing, TikTok must appeal to all ages

* Article: TikTok to surpass YouTube in US—and come after other appsin the process
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