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Although the US has begun to reopen post-pandemic, certain trends that started during

lockdowns will continue to grow this year. We expect US social commerce sales to rise by
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35.8% in 2021 to $36.62 billion, as noted in our June 2021 report, "Social Commerce

Forecasts 2021: How a Trend ‘Made in China’ Is Shaping Up in the US."

That’s only a slight deceleration in growth from 2020, when sales surged by 38.9% thanks to

the pandemic-driven boom in ecommerce, increased social media consumption, and brands

continuing to leverage these platforms to sell directly to consumers.

In 2022, the growth rate will dip back down to pre-pandemic levels and slowly decelerate

through 2025. That said, the average amount spent by a social buyer in a year will double

between 2020 and 2025, reaching $737.32 per buyer.

As noted in our recent report, “US Ecommerce Forecast 2021,” although US social buyers are

not spending a lot as a whole, their average order values are relatively high. As a result, brands

should master social media platforms to not only inspire consumers but also facilitate one-

click purchases.

In 2021, we expect 90.2 million US people, or 35.9% of internet users, to make at least one

social commerce purchase during the calendar year. That puts the US in second place out of

the 13 countries where we forecast social buyers, behind only China.
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Overall, we estimate that US social commerce will more than double between 2021 and 2025,

reaching $79.64 billion.

Consumers are engaging with social platforms more, and these platforms are often used at

di�erent points of the shopping journey—from inspiration to purchase. Retailers and brands

will need to include social media strategies in their playbooks to reach this coveted shopper.

One tip for US brands that want to succeed in this space is to consider your audience, as

social commerce may not work for every customer base. Gen Z and millennials are the most

likely to make a purchase via social media.
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According to our latest forecast, around half of US social network users ages 18 to 34 will

make at least one social commerce purchase in 2021, compared with around one-third of

those ages 55 and over.

In brief, we define "social commerce" as purchases made by buying directly on the social

platform, such as via Instagram Checkout, or through clicking links on the social network that

lead to the retailer’s product page to complete the transaction.


