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n 2018, close to 229 million people in China will watch video via a

subscription streaming service that bypasses traditional

distribution, according to eMarketer’s first-ever forecast of subscription

over-the-top (OTT) video viewership in the country.
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eMarketer expects 37% of digital video viewers in China will watch

online content using a subscription OTT video service this year, such as

iQiyi, Youku Tudou or Tencent Video.

However, the subscription OTT market is starting to heat up in the

country, and eMarketer predicts steady growth in the coming years

thanks to investment in homegrown content that has driven up

subscriptions.

eMarketer estimates the subscription OTT market in China grew by

more than 80% in 2017. By 2019, more than two-fifths of digital video

viewers in China will use an OTT service.

"Apart from a constant stream of new and appealing content, factors

driving the adoption of subscription OTT include growing internet

penetration, faster connection speeds, affordable prices and an

increasing willingness to pay for entertainment," said Shelleen Shum,

senior forecasting analyst at eMarketer.

"The market is currently dominated by platforms operated by BAT—

Baidu’s iQiyi, Alibaba’s Youku and Tencent’s Tencent Video. Though

iQiyi currently leads the market, we expect the gap between the three

platforms to narrow as investment continues and content strategies

evolve," she added.


