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For more insights and key statistics on the biggest trends in today’s most disruptive

industries, subscribe to our Chart of the Day newsletter.
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Key stat: More than half of advertisers worldwide are extremely or very confident in their

ability to measure social media, video, search, and display marketing ROI, according to

Nielsen.

Beyond the chart:

Use this chart:

More like this:

More Chart of the Day:

The deprecation of third-party cookies will make measurement more di�cult. Better

measurement would unlock more ad spend across channels, but marketers and publishers are

still scrambling to determine the best identity solutions.

Podcasts and streaming audio ranked particularly low because these platforms are still using

download-based metrics, which are unreliable.

Determine the most reliable channels for measuring ROI.

Evaluate the identity solution challenges facing marketers.

Ad Measurement Trends H2 2023 (Insider Intelligence subscription required)

Are advertisers overindexing on Meta?

US marketers favor social media and TV for ad spend

A digital approach to direct-mail campaigns

8/16 - Digital out-of-home climbs

8/15 - The social generation

8/14 - Everyone tries on AI

8/11 - In search of ads

8/10 - PayPal leads the P2P pack

https://www.insiderintelligence.com/content/gen-z-millennials-grow-their-social-media-presence-through-2027
https://www.insiderintelligence.com/content/generative-ai-adoption-climbed-faster-than-smartphones-tablets
https://www.insiderintelligence.com/content/paid-search-marketers-bullish-on-future-of-chat-based-search-ads
https://content-na1.emarketer.com/us-mobile-wallet-users-prefer-paypal-especially-online-purchases

