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Why US adults avoid
buying directly from
brands online

Article

For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.

Why do shoppers prefer shopping in stores or buying items from third party sites like
Amazon? Over 35% say they're deterred by deliver time and costs, while 33% say they need
to see the product in real life before committing to the purchase.
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Factors that Deter US Adults from Shopping
Directly with a Brand Digitally, Nov 2020
% of respondents

Delivery times or costs

35.6%
Inability to see/try products in real life
33.7%
Inconvenience of returning products
20.7%
Concerns about data security
18.8%
Difficulty finding what | want/completing purchase
18.3%

Lack of choice

6.2%
Other

6.2%
Note: ages 18+
Source: Attest, "The 2021 Guide to Direct-to-Consumer Trends (US)," May 5, 2021
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More like this:

" Audio: How fashion brands are navigating the pandemic, Walmart+ vs. Amazon Prime, and
package theft

" Article: Target posts strong Q1 earnings despite slowdown in digital sales

" Article: Leaked memo reveals Walmart is quickly losing online grocery market share to

competitors
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