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How do global retail
giants stack up on their
home courts?
Article

For more insights and key statistics on the biggest trends in today’s most disruptive

industries, subscribe to our Chart of the Day newsletter.

Alibaba’s retail ecommerce sales in China were nearly twice that of Amazon’s worldwide in

2022, at $1.229 trillion compared with about $657 billion, per our estimates. Latin American

competitor Mercado Libre had significantly less ecommerce sales, at nearly $35 billion.

https://www.insiderintelligence.com/cotd?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter
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Beyond the chart: The di�erences can be attributed to marketplace size. We estimate that

China accounts for 50% of global ecommerce sales, while the US, Amazon’s biggest market,

makes up about 18%, and Latin America, less than 3%.

Alibaba’s share of its key market is also the highest, capturing 42.7% of ecommerce sales

within China last year. Amazon made up 38.2% of US ecommerce sales. But Mercado Libre’s

share was far lower, at 20.9% of Latin America’s ecommerce sales.

More like this:

Methodology: Data for retail ecommerce sales for Alibaba and in Mexico and Mercado

Libre's retail ecommerce sales in Mexico figures are both from Insider Intelligence's June

2022 forecast. Data from Amazon is from Insider Intelligence's November 2022 forecast.

Report: Global Marketplace Titans

Article: China faces reckoning after sputtering economic growth

Article: Tencent’s cross-border payments suite highlights growing need to boost global

business
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These estimates are based on the analysis of survey and tra�c data from other research

firms, historical consumer adoption trends, company releases and demographic adoption

trends.


