
Copyright © 2024, EMARKETER Inc. All rights reserved. Page 1

Sarah Marzano, Suzy Davidkhanian, and Blake Droesch

The Weekly Listen: How
news consumption on
social media is different,
new digital price tags,
and virtual store
employees
Audio



Copyright © 2024, EMARKETER Inc. All rights reserved. Page 2

On today's podcast episode, we discuss how news on social media is different, if the movies

are dead yet, the promise of new digital price tags, IKEA paying virtual employees in its virtual

Roblox store, the most visited places in the world, and more. Tune in to the discussion with our

vice president of content Suzy Davidkhanian and analysts Blake Droesch and Sarah Marzano.

Subscribe to the “Behind the Numbers” podcast on Apple Podcasts, Spotify, Pandora,

Stitcher, YouTube, Podbean or wherever you listen to podcasts. Follow us on Instagram.

https://podcasts.apple.com/us/podcast/behind-the-numbers-an-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk?si=31c6ee3a5e0a4b7f
https://pandora.app.link/eqLsEa15dJb
https://youtube.com/@emarketerinc
https://www.instagram.com/insiderintelligence/
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Episode Transcript:

Marcus Johnson (00:00):

This episode is made possible by Roundel. Partner with Roundel and reach over 165 million

people who look to Target for joy and also some inspiration Together with you, they'll design

curated media solutions that are a seamless extension of the Target experience and

https://www.rev.com/transcript-editor/shared/3jg8ffCWc-MS3wYGQvPDK2ShqfckWoQ4zZou6FgGWMD3okrdQH2AOAyF0fre47N7Y-EmqhU2RUUPvMXkz7jwdGL4DKg?loadFrom=DocumentDeeplink&ts=0.18
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everything is backed by unparalleled unrivaled first party data and measurements. You can

learn more@roundel.com.

Hello everyone, and thanks for hanging out with us for the Behind the Numbers Weekly Listen

and eMarketer podcast Made possible by Roundel. This is the Friday show that was talking

smack about Blake on an episode earlier this week.

Blake Droesch (00:39):

Good thing I don't listen to the podcast.

Marcus Johnson (00:40):

I knew that was coming.

Suzy Davidkhanian (00:41):

Wait, who was talking

Marcus Johnson (00:42):

Smack? This is why. Wow. Wait, you were there.

Suzy Davidkhanian (00:46):

That's what I'm saying. I was there. I did not hear anybody saying about

Marcus Johnson (00:50):

This. I'm going to say two words. Golf Monthly.

Suzy Davidkhanian (00:52):

Oh, right. Oh yeah. Well that's obviously, I'm going to,

Marcus Johnson (00:55):

Suzy was being very mean. This is

Suzy Davidkhanian (00:58):

Also the show. I don't even know what that is. Golf Monthly.

Marcus Johnson (01:00):

https://www.rev.com/transcript-editor/shared/z0RDeTkJBfwZEJsi4-OUazywYkWhOTihbb4kBokDaXMdQuhN1i0M9Vm8ADxNSHOkxNUzn0qUBpuX3DBS4ewbCB6sRWE?loadFrom=DocumentDeeplink&ts=39
https://www.rev.com/transcript-editor/shared/1VVeesaUkJk8HefxCAz53Bi3wxah19J3KDwC1mTAhkFiSUlWd5biTIF5Sm97PKPqZ5sti3r0c2tVNf9-Fw1LH96mLEI?loadFrom=DocumentDeeplink&ts=40.77
https://www.rev.com/transcript-editor/shared/hvDaQEmOQb1txfVCobVsiypvIbKsxwnLnflbmsJL0k4kp4FwcKzVsOE9dp5btF_EeiBzaHCBQN1t1DaRP7IKiP_fJcs?loadFrom=DocumentDeeplink&ts=41.82
https://www.rev.com/transcript-editor/shared/Q2tZ2aXVNb-wz6c2QgNUwE6KPMY3b7Bvy7pLLnTnedlD2Dr9qd1VTVflxwTwL3aI52mCjTAHIdzCReIUSbQMtc20ack?loadFrom=DocumentDeeplink&ts=42.75
https://www.rev.com/transcript-editor/shared/yyiON5kxqYyWZz2zITGCPGObyL-WupOVccZDugObP5MWPf7wqAAlr_lJpuhvMWKCOJWx3uv1kg1XfJMmP__x3lQvBus?loadFrom=DocumentDeeplink&ts=46.95
https://www.rev.com/transcript-editor/shared/Q1iQ1FCC533cJif_nh6fuBJTsg6hV5Rb0CHUwbJRj7JzzxJiSI-8Na5u8Uo9pRIw00ELXi15ypcDghXMVpPOS2fnEPE?loadFrom=DocumentDeeplink&ts=50.19
https://www.rev.com/transcript-editor/shared/nf1437cPDvvVZguo71tk0JqD3waF1s_Jez25we8HDowiA1eOc94cytM6W90b02cl8f7XAzBvPp8WIQP4Xx_JE68ZjJM?loadFrom=DocumentDeeplink&ts=52.9799999
https://www.rev.com/transcript-editor/shared/u6o2f3ruDnKlMwgg3zoZ_dfqA-B-vC6ROL-3nuXOATo7b5w1KXFFgGgAD3Xiog0LGmio6hqwMLgTBWWO132rnUHAjJo?loadFrom=DocumentDeeplink&ts=55.47
https://www.rev.com/transcript-editor/shared/BbvcjgETW2m8T-QvXtNgB5U3-b0wYca_SPHlrNbJPSiySY0WURWm-XX37Oxa54Y3qpnSc4Rd8KMPQmZmWBPsv1x6wC4?loadFrom=DocumentDeeplink&ts=58.59
https://www.rev.com/transcript-editor/shared/B5ohXXYyW1LJBYN-MYP1VvXv6C7U59_b2IyIIg_Q9pREzpxQfYfetwoZt-aegg6fzcucWAQiFdmmKkFX05VFrH25UCc?loadFrom=DocumentDeeplink&ts=60.63
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See, that's the point. No one does. It's also the show that thought that because it knew how to

restart a computer, that it should now unequivocally work in it

Suzy Davidkhanian (01:11):

Not guilty.

Sarah Marzano (01:13):

We all need a backup plan

Marcus Johnson (01:17):

Better than Gardner, right. Suzy, I'm your host, Marcus Johnson. In today's show, how do

Americans get their news on social media? Are the movies dead yet? What to make of digital

price tags from Walmart, Ikea to pay Roblox players to role play as employees And where are

the most visited countries and cities in the world? Join me for this episode. We have three

people all based in New York. We start with our vice president of Content who heads up our

retail and e-Commerce desk. It's Suzy Davidkhanian.

Suzy Davidkhanian (01:54):

Thanks for having me. Marcus.

Marcus Johnson (01:56):

Hello there. We're also joined by someone on that very desk. He is one of our senior analysts.

It's of course Blake Droesch.

Blake Droesch (02:03):

Hello Marcus.

Marcus Johnson (02:04):

Hey fella. And finally we have our analyst who covers everything retail media. For us its Sarah

Marzano.

Sarah Marzano (02:12):

Hi Marcus. Thanks for having me.

Marcus Johnson (02:14):

https://www.rev.com/transcript-editor/shared/o2sQytI5vTiBQyh4Ut0x069r1OIrbLrPTJBJrrif2aIH7jsHDMYrRE_P4_F3CRWmLRLYw3aRvK-RyI5CVk_MhweDk38?loadFrom=DocumentDeeplink&ts=71.67
https://www.rev.com/transcript-editor/shared/bEnmxbj9uqJtsjuiW_cXVcX91AAGv84Pym0j85fV-xQAf-4D0Cb3Py9-ZyjADhzuaNzH0ZRTTHCCV-_DfWUr87rDKBE?loadFrom=DocumentDeeplink&ts=73.83
https://www.rev.com/transcript-editor/shared/aS7cm8xrPrPRBqlJxMfD8ILJk9qQ3X3lHukF8WuPlMMaTVGSkbfZUXCFY39KDfS18yxJ5nVCMo_8roijMhRt3lnZHvs?loadFrom=DocumentDeeplink&ts=77.49
https://www.rev.com/transcript-editor/shared/vAEZmDvq_dbFXzyv4T1pp8S_tqLcHW7ewaLJjdaxME2rFtxpOegKpusBH7A2T7ibqgmpNtF0ZZGpKCArFLd9g5eZ2Cs?loadFrom=DocumentDeeplink&ts=114.63
https://www.rev.com/transcript-editor/shared/MuVe6H7PXMoPWUiCNWNMjfrckQoCxvsK7ScxTBcR2hgoL8qjvwtVjGuUUSv6dUktta7F4TG5G0SpZ3q5O3K9ZNb3_fA?loadFrom=DocumentDeeplink&ts=116.34
https://www.rev.com/transcript-editor/shared/NsA7-ZxxUrpea7aMh5zOOrMRzo9KDF7tnPpUWtg8bXVeLfmMHIXPGg0LoW0zGJBL9Fnzm8Gb1N21AlyNtA6O47JOOys?loadFrom=DocumentDeeplink&ts=123.51
https://www.rev.com/transcript-editor/shared/yZc2iA76pN_APhvPHoyIlqeWev66JKf2AF9sBcT1aXhh7iYDM5mjgiDlPg1hd4BwXyJmXqyGxBIcGWSpzwuBojkIhY4?loadFrom=DocumentDeeplink&ts=124.53
https://www.rev.com/transcript-editor/shared/ooR6d3TkSgEYIxRGjFv6SvDgxWZw4EvVzrqslwEOcavt-eKuEEHoePXptXmsPR6DbnwfK6lg6Uf_bHFwh49vNFWlT-Y?loadFrom=DocumentDeeplink&ts=132.81
https://www.rev.com/transcript-editor/shared/A-94HEyp2U1JUaTlj1JgIlLApnwBcQlNwMpbq2ynTgXsDICRXN94Vvb4R_GTz_0Ng81HTgTzJB6Bd8ejqxjVaKNyhuw?loadFrom=DocumentDeeplink&ts=134.43
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Of course. Alright folks, we have three segments for you. We start with the story of the week.

We play a super duper game for the second segment, and we end with some random trivia.

Let's get to it. We start of course, with the story of the week.

Marcus Johnson (02:30):

How do Americans get their news on social media? There's an updated study from the Pew

Research Center that shows social media platforms are an important part of the American

news diet with half of us adults saying they get their news at least sometimes from social

media in general. So half of folks getting news from social media sometimes a few other

highlights from the study, I'll give you two. One around three to four in 10. So three in 10 to

four in 10. TikTok, Facebook and Instagram users across the different platforms say news is a

reason they use the platform versus nearly seven in 10 for X or Twitter users. And second one

here, similar shares three to four in 10. TikTok, Facebook and Instagram users say they

regularly get news on these platforms. The first one was, its a reason that they use the

platform. The second one being they regularly get news on these platforms versus five in 10

half of X and Twitter users. So a couple of top line figures there, but Suzy, I'll start with you.

What interested you the most from this research about how Americans get their news on

social media?

Suzy Davidkhanian (03:39):

There's a few things, but I think what surprised me maybe the most, most, which is probably

not the answer you were looking for, is that we talk a lot about how even social media

platforms are politicized, but now when asked even consumers recognize that there are some

that are one sided versus the other, and I had never seen data around that. So for me that was

really interesting. It's not just hearsay or our gut telling us, but its actually people are noticing

and talking about it. And so that also, another thing that surprised me was people realize that

there is inaccurate information on these platforms, but sadly they're still turning to it. And so

its an interesting tension I find.

Marcus Johnson (04:21):

Yeah, I want to get to the turning to it in a second because the research seemed to suggest

that maybe its more I'm here. Oh look, there's some news as opposed to I'm going to social

media for news. Either way, you are still consuming it. But the point about that was something

that jumped out to me. Most folks often see inaccuracies. It said 25 to 35% of users across

https://www.rev.com/transcript-editor/shared/6YvuujRAQx_zwFRfb2cY_KWRsNxJEW9KJNSbLMXkFN5grYwTBb0Q0Gqvqjzk0pfbcLMkg6iz2-zD-jjqJXi_9QIdfLg?loadFrom=DocumentDeeplink&ts=150.21
https://www.rev.com/transcript-editor/shared/DC51l93YHEyZkrnHPCcKgNTIuAEPHQHUas_8UhCMcibB55ByfqhYVRLxUv-f0EfPxdsjZnfxnDP4F-ZEp6n9KqDQdJk?loadFrom=DocumentDeeplink&ts=219.34
https://www.rev.com/transcript-editor/shared/zbTjsI4y7YlQN8U8g8_j4E9cMPKYrcoumQ16JPOOE9LZqFcBVScWyaKml4Vo-DDVz_bprXjrw8aPPe10f0-riv2iBA4?loadFrom=DocumentDeeplink&ts=261.67
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the four platforms, TikTok, Facebook and Instagram and Twitter say they extremely or fairly

often see news there that seems inaccurate. And that number jumped to 70 to 85% of folks

who said that these inaccuracies were there. At least they noticed them at least sometimes. So

yeah, I thought that was a really important one.

Suzy Davidkhanian (05:01):

I think part of that too is because there were lots of different choices around how you're

getting your news. Is it your friends and families posts? Is it news organizations? I mean there

was a litany of them and so maybe you notice a few more inaccuracies when its not a new

source. But then when its a new source for me, I feel sometimes very click Beatty, right? I think

I know everything that's going on. I follow some of these major publications, but I don't really

have the whole picture. And so that's where it becomes very critical to be able to turn to

actual media, full length media.

Marcus Johnson (05:36):

What do you guys make of this? Because that point jumped out to me as well. So the type of

news on social media, you could argue its different. I think you could also argue its the same

as, or I guess what we've been consuming because the news folks get on social media seem to

be Aquinas study less articles and breaking news and more people expressing about current

events and funny posts referencing news, which seems maybe different from how we get it,

but then I was thinking, is this really that different from how we consume news on tv? Because

a lot of cable news of folks expressing their opinions and late night shows that often folks

making jokes about the news. So it kind of seems like it almost, its similar content, different

medium perhaps.

Sarah Marzano (06:20):

Yeah, I think that makes a lot of sense. That was something that really stood out to me about

the article as well is the different sources for news across the platforms with Facebook and

Instagram indexing more towards, you're hearing things from people personally, whether

that's friends or family or an acquaintance, and then moving over into TikTok and X being

different, whether its influencers on TikTok or actual journalists on X and sort of mirroring

when you look at the trends of those who come to social platforms specifically seeking news

right on X, that was the only platform where we saw well over a majority of users saying, we're

coming here for news and then they're getting it from media journalists like those reputable

https://www.rev.com/transcript-editor/shared/VxSYUAyfK7Fi3PVb14cMjs6wZQHsT98y2oNixVJx1jCk2bxFo6v49d40eN-QD2uXMZSJ-fHf3EmdoKz1LjxxvRM5RpU?loadFrom=DocumentDeeplink&ts=301.18
https://www.rev.com/transcript-editor/shared/fJAeLBQTigFg2nqR7Phm4boVxoXNPWQ6yxGxZqZgZIO-qfFcxGztXGV8qv4Tpj5e2kqN0OuYd94l8cQNLr5qj99R1DY?loadFrom=DocumentDeeplink&ts=336.22
https://www.rev.com/transcript-editor/shared/ZrK34dn-tFmgx8-eX_7Sd0sHhVSEfbeuiWAi1wsOYQJlZf9gKJg-y4a8hmsrNoTl5aeK4m6qqnfHA1hdowz71VhXFfY?loadFrom=DocumentDeeplink&ts=380.39
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sources. So it was interesting how those things kind of followed one another, whereas it

almost felt like on Facebook and Instagram its like you're using it despite having to hear about

what your friends and family think about the news. Yeah,

Suzy Davidkhanian (07:17):

Well it does mirror. I agree. It mirrors real life sort of cable news, but at the same time there

were people, I don't know what the number was, but there were people in the study who

realized that the algorithms are also telling you what to see and surfacing the news that they

think you would be most interested in, which is obviously what the algorithms are for. They

want as much engagement as possible. So somehow there is a mirroring but not quite of cable

news because A, B, C is deciding what you need to hear about as are the late night talk show

hosts.

Marcus Johnson (07:49):

Yeah. Blake, what jumped out to you mate from this study?

Blake Droesch (07:52):

Yeah, I think that what this study doesn't it sort of skims but doesn't get at the heart of is what

are the types of content that people are actually interacting with on social media and what is

their perceived accuracy of the news? It's always funny when you're asking people to gauge

whether or not that they deem the information that they're getting from social media to be

accurate or biased or not, because a lot of people think that will label any type of news

whether its legitimate or not, that conflicts with their worldview as somehow inaccurate or

bias.

Blake Droesch (08:37):

But in terms of going on platform by platform, I think its very interesting that X has

maintained its relevancy as a news source. But I think that that's really because journalists and

people in the media are still primarily using X, whereas more general consumers have probably

moved away from the platform. But its interesting to see sort of that number tick up on

TikTok and it becoming more of a source for cultural and political conversation. And I think

that that's kind of an interesting insight into maybe where that activity has shifted towards

with the fact that a lot of non-media, non journalist people have left acts and are discussing it

elsewhere. And I think that can be indicative of what might be a potential headache for TikTok

https://www.rev.com/transcript-editor/shared/dwrLV-_PnNK6BxKtq0-zRfD07tIcs-b6DghgVcrRk9_KXxsxNfZ_O2oQalAs3roPLw8P9WMU50HzDNtKqJiG6KVd7uQ?loadFrom=DocumentDeeplink&ts=437.24
https://www.rev.com/transcript-editor/shared/smx0v81g1XamUomr6B7RuZ8xax5Ef3SfMvz3dhhblyt93JsQ8jj6i-dCmWkK3HYTLOaF3CY09z8tRThDyqjXZtESEcI?loadFrom=DocumentDeeplink&ts=469.88
https://www.rev.com/transcript-editor/shared/CkzP6bm_hX4BIOsEyn_DTg5cv3T5aw9Pq1nuc63Etz2xTocuT1dEJ1dEIJsrt9BWtNC1pQw6RQpJbz59yI4D7nasUcc?loadFrom=DocumentDeeplink&ts=472.76
https://www.rev.com/transcript-editor/shared/QM9sdf2eagxz8aQSUJW81X414mQv2ZiSAG8n3qDEQQ5T3D0X4sWxgl4dP5x_4IAEBW11wTUBvDUFPw0O_ti_3mFHj6Y?loadFrom=DocumentDeeplink&ts=517.1
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either in this election cycle or going forward because at the same time, TikTok ISS also trying

to grow and monetize very quickly and an influx of political and cultural conversation.

Obviously it brings up a lot of brand safety and moderating issues. So I think that that was a

very sort of interesting takeaway to see that shift in where the conversation's happening.

Suzy Davidkhanian (10:00):

But I also think its part of it is the formats of the different platforms. Twitter is more words

and you can have these notifications so it breaks the news for you and if your notifications are

on, you don't even need to go to Twitter to see, or sorry x, to see what the news is. You can

just see it in your notification. Whereas the other three are much more image driven and or

video driven. And so that doesn't seem like the place you're going to go in the minute while

you're traveling to figure out what's happening in the news.

Marcus Johnson (10:30):

I want to talk about news by platform for a second just to end the story of the week here

because Blake, you mentioned TikTok and they pop up in this data, which I find quite

interesting in where people are going for their news is changing question being how many

Americans regularly get news from social media? It seems like its pretty complicated because

by platform it has been changing over the last couple of years quite drastically. So we can

show you the data here. This chart showing pure research numbers on what share of US adults

regularly get their news from social media in 2020 and then again in 2023. Since 2020, the

share of folks who get their news on Twitter, the top of this chart has fallen six points along

with the share who is still in first place though, along with the share who get them from

Facebook news, from Facebook, Reddit and Snapchat. However, the share of Americans

getting news from TikTok Blake mentioned is up 21 points now joint second with Facebook,

so it now goes X Twitter and then second place distant second is Facebook and TikTok joint

second, but Facebook's been going down. TikTok has been going up. Instagram and LinkedIn

also up a bit. The share of people getting used from YouTube was flat, so kind of up and down

across the board depending on the platform. But yeah,

Suzy Davidkhanian (11:40):

Fascinating guys. Are we surprised that Snapchat is one of the places where people are

getting news? I don't even think I understand that one, you're getting news about your family

maybe and friends, but are you getting world news from that?

https://www.rev.com/transcript-editor/shared/7E2ssv0PrIQnj8_U2UXYo19WBwNUoMAXsHxLWqUVB1D_P1se0ba4dOe_vePwABsfMxxauwsX61HerXtx_cEt6MyReY8?loadFrom=DocumentDeeplink&ts=600.33
https://www.rev.com/transcript-editor/shared/Ry3gPFctrbIrtWYztJlLV1yVHk-XeB4UZKqQ16Wty2284dhsNN5eP_7L93PbhvpZ-Rdt_hIQpqtZqyiHANtD9EgiyS4?loadFrom=DocumentDeeplink&ts=630.21
https://www.rev.com/transcript-editor/shared/TBuDspwxq08omdbo6OmiF3ZhajYMlmzeKUboXfcLK3R5t6l9qGQYAHt1n3zK21vLsq0gcxoSGgBZHiMB65a32ptUVwE?loadFrom=DocumentDeeplink&ts=700.77
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Marcus Johnson (11:51):

Yeah, its interesting because its at the bottom of the list, but its still 15% of people are saying

that they're getting news from there. But based on the types of news we were talking about,

maybe more like opinions from friends that are news related or funny comments which have a

news angle potentially. Alright folks, that's it for the story of the week. Let's move now to the

game of the week. Today's game of the Super Duper game.

Marcus Johnson (12:19):

How's it work? Three rounds today we have Fortune teller Move the Needle and the random

Scale the better the answers, the more points you get. Let's play. We'll start with Suzy for

round one. Fortune teller, this is where we predict the future. Are the movies dead yet? Esther

Zuckerman of Vox things going to the movies isn't dead yet. Writing that the post-strike

summer was always going to be tough. That's last summer, but there are lots of reasons not to

panic noting first that this summer's movie season hasn't gotten enough to the best of starts

with the four guy and Mad Max prequel both struggling. However, Ms. Zuckerman thinks that

inside Out two, which poured in 155 million in its us opening weekend and Bad Boys two,

nope, not two, four, they're on now grabbed 56 million over its opening weekend. They're

both reasons to be more optimistic. But Suzy, the question is playing fortune teller by the end

of 2025. So by the end of next year, will the movie theaters be better or worse off than they

are today?

Suzy Davidkhanian (13:21):

So if you tuned in on Monday than I'm very excited about movie theaters, but I just think they

need to be re-imagined and be a little bit more immersive and a little bit more experiential.

And I think the movies is similar to retail in some ways. Is retail dead? Is them all dead? No,

obviously its not dead. We just have to rethink about how do we drive traffic? And its the

same for the movies. If its a really strong movie, then you just need to figure out how do you

differentiate the experience so people aren't streaming and they're ready to par extra dollars

to come to the theater. Whether that's merchandising, more pr, I mean just think about Barbie

and how there was hot pink everywhere, right? So I just think its about Reimagined definitely

not dead. It's such an old industry. There's no way

Marcus Johnson (14:08):

Sarah.

https://www.rev.com/transcript-editor/shared/-Syp-WgMO0RdIhgxN80EPT2znUtCP5xzDR02jY2B_vKNjB0NdYN_4ubWKPvIG6VhSFnxGj6iyXJjXYBjWkX9f2WeyQ8?loadFrom=DocumentDeeplink&ts=711.8099999
https://www.rev.com/transcript-editor/shared/xF_vcCY_MwqEZ19bEesHE476RcKcFdcpHYykmx4e4MzjtidfF1Q-u0GtaybZI1Hpk-4-EOpJxksHzOF2g_2eb7L5X8A?loadFrom=DocumentDeeplink&ts=739.21
https://www.rev.com/transcript-editor/shared/wQZGbPM4xipcD0CE4v8s0oX_r1-nR6sWOEcBBuXO0f6k2PyVYiKpw6QgX9YzzbTB_dsp4xCGE_j36l2Po7ZK0H50pKc?loadFrom=DocumentDeeplink&ts=801.3099999
https://www.rev.com/transcript-editor/shared/G02d7QMRSqnP8G8gk_uY-QdyER6odWl4WixWpYjSepDZfuDcsjZhIQFHxj8PcmD1XpHiVd6gv5SuOMDwCXL2-vFHYg8?loadFrom=DocumentDeeplink&ts=848.35
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Sarah Marzano (14:09):

Yeah, no Suzy Halen. Some of the stuff that this had me thinking about, but I think to answer

the question, but the end of 2025, I mean right now in the article mentioned this, we're still

seeing the impacts of the Hollywood strike movies that we're supposed to have come out by

now have been rescheduled. Some of 'em are even pushed to next year. But again, I think

Suzy's absolutely right. I think this had me thinking about how the path to purchase for movies

has changed and the way folks consume content has changed in a way that's removed some

of the urgency that would've historically driven activity for an opening weekend. And so I

think movie theaters do need to evolve in order to drive that foot trapp. I think Barbie's a

great example of something where there was a real social element to that movie.

Sarah Marzano (14:54):

There were people dressing up taking photos, it was a real event to go to with other people. I

think about things like Oppenheimer where the draw was like, this is better than watching the

movie in your living room because its supposed to be seen on this big screen and with audio

that you're not going to be able to replicate at home. And I think the article touched on the

success of Inside Out too, and I think its funny to think about that audience of kids, right?

Where there is that entertainment draw and they are going to have that sense of urgency. So I

think its just really important to think through how you turn things into an experience when

you're effectively competing with the comfort of people's homes.

Marcus Johnson (15:37):

Blake,

Blake Droesch (15:38):

The reason why Oppenheimer and Barbie did so well I think is those really hit the sweet spot

of movies that went on to achieve critical acclaim but also had mass appeal. But I think it also

reminds me of another news story that we've seen recently, which is Sony purchasing the

Alamo Drafthouse and I think just more companies investing in that type of enhanced movie

experience, it indicates that yes, maybe the sizes of the audience might be getting a little bit

smaller, but the industry is adapting to creating an experience that is going to enhance and

get more dollars out of the audience that it still does have and is still interested in going to the

movies but maybe in a slightly different way. And I think that still is a large enough audience

that it can keep the movie industry successful even as the dynamics shift.
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Marcus Johnson (16:41):

It appears as though it can. I mean Blake, you mentioned audience. I think that's one reason

why it feels like the movies are dying because maybe less people are going, but when you look

at the data, its suggesting a comeback. The dollars are up even though it may not feel like it.

Last year's US Box office was 9 billion total for the year. That's up 20 over 20% on the

previous year. The problem is its still 22% below pre pandemic 2019 and 25% below the

record, which was 2018. And then the history before that for a decade before 2019, it was

stuck at 11 billion from 2009 to 2019. So it is getting there, its getting back to those levels just

not quite yet. This year it has been struggling because of last year's writer strike. If you look at

the domestic box office from January to June 16th, so from January of this year to June 16th

and look at where it was the same time last year, its down 24%. So whether it be able to make

that up in the second half of the year possibly. Final point for me here that I thought this was

interesting.

Marcus Johnson (17:44):

In an inflationary climate, the movie theater tickets are the first to be cut. This chart here

shows that when it comes to the entertainment, consumers cut back on due to inflation. Movie

theater tickets are clearly first to go according to morning consult as the top result here with

31%. Yeah, a couple of points ahead of books and seconds. So given that we are still in this

inflationary climate, its double what its been since what people used to the last two decades,

but its half of what it was two summers ago and so its still high and that's the first thing to go

apparently movie tickets. Let's move to round two now. We'll start with Sarah. This is Move

the Needle where folks, tell me how much this story will move the needle out of 10. Talking

digital price tags from Walmart. The retail giant will replace paper price tags with digital shelf

labels DSLs according to a payments article. It noted that following a test of the retailer's

location in Grapevine, Texas, the digital labels will be expanded to 2,300 stores by 2026. It's

about half of its us store number. The labels are developed by a fusion group and let

employees update prices with a few clicks of an app. Walmart stress. The new prices will be

reviewed daily and adjusted overnight. They won't be changed hour to hour, but Sarah move

the needle. How impactful will these DSLs digital shelf labels be out of 10?

Sarah Marzano (19:05):

I'm going to give it a seven. I feel good about this technology rolling out into Walmart stores. I

mean electronic shelf labels are digital shelf labels aren't a new technology. They've been
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around for quite some time, but what I like here is that Walmart has the infrastructure to rule

this out. They have an internal employee app that can be used within their stores and I think

the utility for this technology is really high and that's something that we see some tension with

when it comes to the digitization of physical stores as both the infrastructure needed in order

to rule out new technology at scale, but also thinking through solutions to actual problems

that exist. And Walmart is really touting the efficiency and time savings these digital labels are

going to bring to their employees who are otherwise spending a lot of time manually updating

traditional paper tags with merchant price updates. But they also mentioned the utility for the

LED lights that can flag where something is, whether that's for a product restock or fulfilling

an online order. So I think there's a lot of sort of exciting utility for how this can make better

use of the staff's time. I would just want to caution that this isn't a way to have fewer staff in

stores,

Marcus Johnson (20:28):

Blake.

Blake Droesch (20:30):

Yeah, I agree. I would give it about a eight out of 10. I think that it is easy to imagine sort of a

far off future where digital price tags are the norm everywhere and Walmart certainly being a

technological innovator in the retail space with the pockets to invest in a digital price tag

infrastructure is going to pay the dividends in the longterm for all of the ways that Sarah

already laid out. I do think that a lot of the sort of paranoia around dynamic pricing will be

interesting to see how consumers react to it, but I will ultimately lean in Walmart's favor

because they have a great reputation with their customer and offering everyday low prices.

And I don't think that this will be taken the wrong way, such as what we saw with the Wendy's

incident when they introduce dynamic pricing. It'll be interesting for sure.

Sarah Marzano (21:41):

I think there's a way to, or its very easy to imagine how this could also become something that

has customer facing utility. When you think about those, the LightUp tags where you can

quickly find something. The amount of times I've been in a grocery store looking for

something that should be obvious and wandered up and down like five aisles before coming

across it, so you could see them rolling out some of this functionality as a way to make it
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easier for consumers to shop in store, which I think would shift the pendulum more in the favor

of consumers. But I think you're right, sort of flag the dynamic pricing piece.

Marcus Johnson (22:16):

So what Sarah's talking about. So yes, its not just a price tag, its also stock to light. It's called

feature flashes, an LED light on the shelf tag showing employees locations that require

attention or restocking, but then also there's pick to light, which is a feature that speeds up

the picking process by guiding employees, maybe customers to the items needed. Suzy, what

you got for us?

Suzy Davidkhanian (22:40):

So I would give it a 10 actually because I think, yeah, I really think having come from a

department store, I think its not just about the tags on the shelf but also all the signage. Sarah

said it, its not new in Canada. We've had it for a long time in Kohl's. They have it and I was

trying to figure out when they launched it and the earliest I could find, and so it might be even

earlier than that was 2013 and for Kohl's it started on the running shoes. I remember all the

running shoes are tagged, but now its also signage and in addition to everything everybody

has said, there are a lot of lost opportunities when its the wrong sign or the wrong price on an

item and you go to point of sale and now you have to sell it at whatever that tag is, even if its

wrong because you have to honor the price.

Suzy Davidkhanian (23:21):

So I think all the efficiencies that we've talked about, plus making sure that you're selling the

right product at the right price at the right time. And I'm not even talking about dynamic

pricing, I'm just talking about regular merchandising, the store plus I would add for some

places during some events like trying to get a head of Amazon Prime or a one day sale or

trying to do a Black Friday special, just think about how easy it would be to have these digital

signages that are like urgency, right? This is only going to be $3 for the next three hours and

then with the flip of an app you can bring it back to the regular price or a different price and

it'll be so much more efficient for everybody.

Marcus Johnson (24:02):

I was listening but I also noticed if I look a bit like an elephant,

Suzy Davidkhanian (24:08):
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Marcus, come on. Serious.

Marcus Johnson (24:11):

I was mostly listening but I did

Sarah Marzano (24:13):

Notice that. Which one of us did you stop paying attention to and

Suzy Davidkhanian (24:16):

Notice that to decide?

Marcus Johnson (24:18):

Suzy, obvious. Really quick.

Suzy Davidkhanian (24:21):

Really quick though. That was an obvious one because clearly I will never win so he doesn't

need to listen.

Marcus Johnson (24:29):

It's half true. Do you think that consumers to Blake's point are going to be paranoid that

prices are changing hour to hour and wait a second, that was this, but now its that, or do you

think that they're going to appreciate to what you were suggesting that retailers can say in

the morning, oh get down here in the afternoon, we are going to be discounting this, that and

the other. Do you think they'll appreciate that hour to hour or morning to afternoon

fluctuation?

Suzy Davidkhanian (24:55):

I think we have to give retailers some credit that they've understood dynamic pricing is not a

positive experience. And so its not like when you're booking a flight where depending on the

time of day and how many people are looking at it, its just a completely different process.

Especially because when you're buying things in a store, for the most part there are one of

many versus on a plane there's a hundred seats, right? Yep,

Marcus Johnson (25:21):
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Yep. So hammer the point home that you all touched on in terms of time saved. Walmart

stores have 120,000 products on the shelves and they make thousands of pricing updates

every week. Price changes they say can take used to take two days, could now be done in a

couple of minutes. So that's the difference that the potential difference these digital shelf

labels could make. Let's move to round three. Suzy, just out in front by a 0.5 to Sarah and

Blake with four a piece. See if that's how the game ends. Final round, round three is the

random scale. We'll start with Blake. Folks have to tell me about the chances of something

happening using the random scale. We're talking about Ikea paying 10 Roblox players to role

play as employees in its virtual store. This is an article from West Davis of the Verge. He

explains that IKEA will pay these folks $16 an hour to work in the coworker game, a virtual

version of its Ikea store in Roblox, helping virtual customers find virtual furniture. You have to

be 18 in order to apply for one of the 10 virtual store employee positions and live in the UK or

Ireland. Interviews were held earlier this week and the coworker game launches this coming

Monday, June 24th. But playing the random scale, the question is will other retailers follow suit

from the scale this week from lowest to highest is first. This is madness. Second, this might

work for some third, most retailers will be doing this within a few years. And fourth we've got

get on board, this is the future, Blake,

Blake Droesch (26:53):

Go one or whatever the lowest chance of anybody else

Marcus Johnson (26:57):

Doing this is madness.

Blake Droesch (26:59):

Well, you're giving me a scale on the chance you asked what are the chances of it happening

and this is madness is not a prediction. I don't really understand what we're doing here.

Marcus Johnson (27:08):

What do you mean? You understand? We could have had this conversation before the

episode. This is madness means this is madness

Blake Droesch (27:13):

Probably question doesn't make any sense.
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Marcus Johnson (27:15):

Will other follow retailers follow suit? And you are basically saying, no, this is madness.

Blake Droesch (27:20):

Yeah, that's what I'm saying.

Marcus Johnson (27:21):

Yeah, that's the lowest one. Explain yourself.

Blake Droesch (27:23):

Okay. Yeah, I just think its kind of like a one-off nice marketing gimmick, but I don't think its

going to be so revolutionary that other retailers are going to feel like they have to do it. Will

there be other ways in which that retailers will have other marketing experiences in the

Metaverse or on Roblox? Yeah, sure. But I think that this particular example is kind of just like

a little fun splash in the pan, but its not going to be anything revolutionary.

Marcus Johnson (27:56):

Thanks out Suzy.

Suzy Davidkhanian (27:58):

So I obviously am going to answer your question in a different way for this particular idea of

are other retailers going to put up fake real stores in Roblox? No, this is madness, right? To

Blake's point, this is madness. Okay. Ikea though is pretty much ahead of an ar vr. I mean they

have scan and go technology in some of their stores in some countries. I think if anybody was

going to try this gimmicky thing, IKEA is a good place to start and they've really gamified it. I

think they understand how to use Web3 also known as the metaverse, but I prefer calling it

Web3 because of beta. But anyways, so I digress. So I think in the like will we see fake real

stores? No, obviously not. Do I think retailers need to get on board, this is the future and they

need to think of immersive experiences. Yes. So for that I think do you just have to be

authentic and do something that makes sense and rings for your consumer. So if you are a

company that has a Target market of 85 plus year olds, maybe not the best place to be, right?

But if your Target market is a younger customer and you're not using these immersive

experiences, you're going to lose out.
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Marcus Johnson (29:06):

Did you just answer with the lowest and the highest options at the same time?

Suzy Davidkhanian (29:10):

Yeah, because as Blake pointed out, this is madness. I take that board because I want to win

because I want to win. I take it

Marcus Johnson (29:18):

Back. No chance at this point. No,

Suzy Davidkhanian (29:19):

Blake did not point out that your question was poorly phrased. It

Marcus Johnson (29:23):

Wasn't hey dot attack the question, it was written,

Suzy Davidkhanian (29:26):

But we both answered it in the same way. He also said,

Marcus Johnson (29:30):

Blake picked madness. You picked madness, but this is also the future.

Suzy Davidkhanian (29:34):

No, Blake picked madness, but of course people are going to have to use Metaverse.

Blake Droesch (29:39):

No, that's not what I said. That's

Marcus Johnson (29:41):

Not what he said too.

Suzy Davidkhanian (29:42):

I'm not going to put Sarah on the spot, but we all know that's exactly what Blake said there is

replay available.
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Marcus Johnson (29:47):

There's no pressure to answer that. Okay, what's this? The NBA finals you can't

Suzy Davidkhanian (29:52):

Call for. There is a replay to answer

Marcus Johnson (29:55):

That challenge flag. Sarah, you're up. God knows what Suzy just said.

Sarah Marzano (30:00):

I landed somewhere between this is madness and this might work for some, I think this isn't

the first retailer activation on Roblox. I know a hundred percent more about Roblox than I did

a few hours ago after reading about this. I think what I would question, I think Suzy, you said

something to the effect of retailers going to have to figure out what works for them and their

customers. What was really madness or bizarre to me about the IKEA activation is it seems to

be sort of a PR stunt around their career track. So I actually copy something from their

website. It says, gives players the opportunity to experience ikea's unique approach to

careers where non-linear career journeys or the norm. I've never wondered what it would be

like to work at an ikea. I don't know how much draw this is going to have. I don't necessarily

associate IKEA with a place that is easy to get help from an employee whether there are many

employees. So I'm curious if this is going to be it for Ikea, right? Are people that excited to

know what it would be like to work at Ikea is what I would call into question.

Marcus Johnson (31:01):

Very nice. Finally, someone actually knew how the game was played. It's the end of the game.

Let's count the scores this week's winner, Suzy. Somehow.

Sarah Marzano (31:17):

Somehow,

Marcus Johnson (31:18):

How did that happen? Somehow? Yeah, exactly. My question exactly. Suzy was seven, Sarah

and Blake was six apiece. You didn't really know how to answer the question, but your answer

is really good. So congratulations. You're the winner. You get the championship belt.
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Suzy Davidkhanian (31:30):

That's all I care about.

Marcus Johnson (31:32):

Good. Last word.

Suzy Davidkhanian (31:33):

Not interested. Okay, good. Perfect. Just the championship belt. I know nobody wants to talk

about my basil. I have replaced my tomatoes. Let's move on with my basil.

Sarah Marzano (31:42):

I want to talk about your basil more than people want to hear me talk about it. Sorry, sorry,

sorry.

Marcus Johnson (31:46):

Please don't encourage it. Sarah. You won't be one vibe back on. Alright, let's move on before

Suzy can move the camera and show us a miniature garden, which doesn't really exist. What

are we talking about now? It's time for dinner party data. This is the part of the show where

we tell you about the most interesting thing we've learned this week. We start with Suzy

because she won.

Suzy Davidkhanian (32:09):

Are you guys ready? Probably not today. We have a choice. Today is the solstice. It is also

almost my birthday. But more importantly, did you like that? More importantly, its national

selfie day. And so for retailers that means a lot in terms of Instagrammable moments and

we've been talking about it too, having immersive spaces. But do you know when the selfie

became popular

Marcus Johnson (32:36):

Too? Recently?

Suzy Davidkhanian (32:38):

It does feel like that. 15 years ago in 2010. My gosh. Right. So it was the word of the year in

2013, which also feels like it was a very recent addition to our vocabulary. And 2014 was the
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year of the selfie. 4% of photos taken are selfies and people spend on average 54 hours a

year taking selfies. And the most popular selfie, I mean I have lots of stats per person. Yeah,

54 hours a year taking selfies.

Marcus Johnson (33:10):

Whoa, whoa, whoa. Average four hours, two full days worth of time taking selfies

Suzy Davidkhanian (33:18):

Throughout the year. Throughout 365

Marcus Johnson (33:20):

Days. Yeah, per person, per capita person.

Suzy Davidkhanian (33:22):

Good I guess. Yeah. Yes, that is exactly right. Do you know where the most, it was a rundown

of fun selfie stats. So I have to get back to you on where this particular selfie stack came

from, but I will probably digo, probably Apple after I had to turn my computer on and off so

that my mic would work. I lost the page, otherwise I would be able to tell you right away and

Marcus Johnson (33:48):

She wants to work in it. Go on.

Suzy Davidkhanian (33:51):

I have a lot of other ones, but do you know what is the most popular selfie destination?

Marcus Johnson (33:58):

As in like

Sarah Marzano (33:59):

Where to put them?

Suzy Davidkhanian (34:00):

No, sorry, where to take your own selfie.

Marcus Johnson (34:02):
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Do you mean in the house? In the garden, or do you mean location in the world?

Suzy Davidkhanian (34:05):

Location in the world. The Eiffel Tower. Oh, he found my study. That was a guess. He found my

study. Yes, the Eiffel Tower and 34% of people post no selfies every day, but there is nearly

half of people who post one to three selfies every day on some social platform. Jesus. We are

not those people clearly. But its happening.

Marcus Johnson (34:40):

I'm check my Instagram for multiple selfies.

Suzy Davidkhanian (34:44):

Are you on Instagram?

Marcus Johnson (34:45):

Maybe

Suzy Davidkhanian (34:46):

I'm going to start following you and send you pictures of my basil.

Marcus Johnson (34:50):

You won't be able to find me. I have an AV secret. That's my middle name. Alright, let's move

on. I'd say very nice, but that was

Suzy Davidkhanian (34:59):

Very informative.

Marcus Johnson (35:01):

It was painful. Sarah, you are next.

Sarah Marzano (35:05):

Yeah, mine. I'm proud of myself. I think it takes us back to one of our stories at the top, but

there's an antis sunscreen movement on TikTok that is taking hold among younger consumers.

So I heard about this on the radio this morning and I looked it up and there is a study from the
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Orlando Health Cancer Institute that found that one in seven adults under 35 thought the daily

sunscreen use is more harmful to the skin than direct sun exposure. Why? And 23% drinking

water and staying hydrated would somehow prevent sunburn. So be careful where you get

your news.

Marcus Johnson (35:46):

Wait, any why? Any explanation?

Sarah Marzano (35:50):

Sorry I didn't go that deep on. It's okay. But there's influencers breaching the harmful effects.

The harmful effects of sunscreen and people are listening.

Suzy Davidkhanian (36:01):

It must be all those chemicals. You know how there was this moment in time or even like a, B,

C, like the morning shows we're talking about what to look out for from an ingredients

perspective, but how did it go from watch out from these ingredients to never apply

sunscreen nuts. Yep. Where is sunscreen?

Sarah Marzano (36:20):

It's upsetting.

Marcus Johnson (36:24):

Good god. Blake.

Blake Droesch (36:27):

So for some reason, I don't remember what it was now, was doing some research on the origin

of fruits and vegetables last

Suzy Davidkhanian (36:40):

Week. My garden

Sarah Marzano (36:42):

Busy,

Blake Droesch (36:43):
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That had nothing to do with it. And I found some really interesting things in terms of where

different, the native origins of different types of fruits and vegetables, for example. These are

the three that kind of were most surprising to me is that citrus is not native to South America.

It's native to the continent of Asia and Australia and potatoes are not native to Europe. We

would associate potatoes with Ireland. They're actually from North America. And then

tomatoes, surprisingly enough originated in South America, Mexico, and Central America.

Which was also surprising because while you would think about tomatoes in terms of South

American cuisine, you would also think of that in Italian cuisine. And a lot of the exchange of

fruits and vegetables came from what is known as the Colombian exchange, which was the

widespread transfer of plants, animals, precious metals, commodities, culture, Cuban

populations, technology, diseases and ideas between the new world in the western

hemisphere and the old world in the eastern hemisphere in the late 15th and following

centuries. So there's, its a whole topic about how different types of plant species transferred,

beginning, obviously in the colonial era. And its very interesting because if you think about the

fact limes, for instance are not native to North America, considering how much we associate

things like Mexican food with limes or potatoes. We relate to the potato famine in Ireland, but

not native of there. I just thought it was very interesting.

Marcus Johnson (38:54):

I think we need to have a conversation about how you're spending your free time. Blake,

Blake Droesch (38:58):

You don't think that's interesting?

Marcus Johnson (39:00):

No, I'll be in New York next week. We'll go out.

Blake Droesch (39:04):

I am not going to

Marcus Johnson (39:05):

Maybe be outs. Okay. Sorry. Convenient. Yes you are. No,

Blake Droesch (39:09):
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I'm

Marcus Johnson (39:09):

Not actually. All right, fine. Nevermind just

Suzy Davidkhanian (39:12):

Myself then. Well Sarah and I will go out with you and talk

Marcus Johnson (39:15):

About moving on. Okay, I've got one for you real quick. The most visited places in, we'll see in

the world in 2023 alone, global inbound tourist arrivals reached 1.3 billion rights. Bruno Vanity

of visual capitalists, but that's still 88%, just 88% of pre pandemic levels. Arrivals to China

being half of what they were is a big reason for that. But yeah, still not reached pre pandemic.

But more and more people aren't traveling. We'll turn this into a quick game. We've got two

questions. Whoever picks the country or the city with the highest number of tourists wins,

we'll do country first. The most visited country in the world will start with Sarah Suzy, then

Blake. The most visited country in the world in 2023. According to the world tourism

organization was

Sarah Marzano (40:12):

France.

Marcus Johnson (40:14):

Nevermind. No need to play the game. France is true. Yep. Hundred. Wait,

Suzy Davidkhanian (40:18):

I was going to say, wait, can

Sarah Marzano (40:19):

I win? Do I win

Marcus Johnson (40:20):

Now? Yeah, you won. Yeah. Yeah, its no. Yeah, I should have just said shout out because that

didn't work at all. How
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Suzy Davidkhanian (40:25):

Expected? Because now I didn't get to say Armenia.

Marcus Johnson (40:28):

No, no, no. France is go visit number one. Anyone want to get a break? Suzy? Can you guess

two or three? What other countries are up there? It's at least fourth close. Nearly half of that

of France. In terms of tour,

Suzy Davidkhanian (40:42):

I feel like England is probably a big one.

Marcus Johnson (40:45):

That's actually quite high because they're in such a small country. Seventh.

Sarah Marzano (40:49):

Oh, Portugal.

Marcus Johnson (40:50):

Portugal. No, Spain number two. So France, a hundred million. Greece is 10th. France, a

hundred million. Spain, 85 million. The US 67 million. Then Italy and Turkey. Round out the top

five. Let's go the most visited city. We'll just say, shout out in the world's 2023 world tourism

organization.

Suzy Davidkhanian (41:11):

I mean, it has to be Paris.

Marcus Johnson (41:13):

Paris is fifth. This is according to Euro Monitor International. Oh, this

Suzy Davidkhanian (41:16):

Is a different

Marcus Johnson (41:17):

From 2023. Yes.
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Sarah Marzano (41:19):

Barcelona.

Marcus Johnson (41:21):

Barcelona. No. So Paris is fifth. Barcelona. No, Rome

Suzy Davidkhanian (41:26):

And the Vatican.

Marcus Johnson (41:27):

No, Blake,

Blake Droesch (41:28):

I guess. Las Vegas.

Suzy Davidkhanian (41:30):

Oh yeah. Haven't we had this conversation before? Nope.

Sarah Marzano (41:33):

New York.

Marcus Johnson (41:35):

New York is on here. Eighth place. Jesus. So I will give you the top three. It's Istanbul. 20

million, just over 20 million

Suzy Davidkhanian (41:44):

Is Yvan. Next

Marcus Johnson (41:46):

Is one more time.

Suzy Davidkhanian (41:47):

Yvan Capital of Armenia. No.
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Marcus Johnson (41:50):

Okay,

Sarah Marzano (41:50):

We're there

Marcus Johnson (41:50):

Again? No, still No. London is second, which? 19 million. Dubai with 17 million. Analia surprised

me in Turkey again. 16 million Paris for 15. And then it goes Hong Kong, Bangkok, New York,

Cancun and Mecca.

Suzy Davidkhanian (42:08):

Cancun

Sarah Marzano (42:10):

Right after New York.

Suzy Davidkhanian (42:13):

Interesting.

Marcus Johnson (42:15):

Alright folks, that's all we've got time for today's episode. Thank you so much to my guests.

Huge thank you of course to Sarah.

Sarah Marzano (42:21):

Thanks for having me. I'm upset I didn't win,

Marcus Johnson (42:24):

I couldn't hear it. And your voice, thank you to Blake.

Suzy Davidkhanian (42:28):

Always a pleasure.

Marcus Johnson (42:29):
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Okay. Equally as disappointed. And thank you to Suzy.

Suzy Davidkhanian (42:33):

Oh my God, I'm so excited. Thank you so much for having me

Marcus Johnson (42:36):

Too much. Dial it back. She won this week's game of the week. Thanks to Victoria who edits

the show. Stuart, who runs the team. Sophie does our social media. Lance runs our video

podcast and to everyone for listening in, we hope to see you on Monday for the Behind the

Numbers Daily. That's an e-Marketer podcast, made possible by Roundel. Happiest of

weekends.
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