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Personalized ChatGPT
tone could bridge gap
between chatbots and
assistants

Article

The news: OpenAl is adding a “traits” feature to customize interactions with ChatGPT.

EM‘EM RRRRRRR


https://content-na1.emarketer.com/openai-2--ai-pioneer-big-tech-contender

" Users can give the chatbot its own features, such as “chatty,” “encouraging,” or “Gen Z,” to

shape the tone and approach of its responses.
" They can also give ChatGPT more context about themselves, including their preferred name,

profession, and other personal details, to get “better, more personalized responses.”

The feature isn't available yet for all ChatGPT users and may be part of either a slow rollout or
a premature launch.

Friendly bot: Gen Z is a driving force behind generative Al (genAl) workplace adoption, and
a more customizable tone could boost personal adoption of ChatGPT.

Twenty-four percent of consumers use genAl for companionship, per Cisco Systems. While
this pales in comparison to the 56% who use it for news content and 54% who use it for work,
there’s a precedent for users who are just looking to converse with a chatbot.

Market application: Adding a more personal tone to ChatGPT outputs could help marketers

produce content and copy that feels more authentic and relatable to their audience, with less
need for revisions.

* A Gen Z-focused campaign could be created entirely within ChatGPT in a voice that will
resonate with that audience.
" That adaptability could save time and reduce the risk of content missing the mark.

Al isn't known for perfect impressions of human interactions, though, and can be prone to
gimmicky or imperfect outputs.

Bot or buddy? For those already wary of Al, customizing ChatGPT'’s tone could evoke mixed
reactions.

" A more human-like response could make the technology feel less robotic and more familiar.

* Howeuver, lifelike interactions could be unsettling for some consumers and make them feel as

if the Al istoo “real.”

Our take: Tone customization could close the divide between generic chatbots and more
individualized, personal Al assistants. Even if the chatbot isn't able to create perfectly human-

like outputs, options to personalize its prompts could increase its usefulness for both casual
users and workplaces.
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Leading Generative Al (GenAl) Uses Among
Consumers Worldwide, June 2024
% of respondents

New content

Shopping

Recipes 36%

Financial advice

Healthcare

Schoolwork 32%

Companionship 24%

Mote: ages 18+ who are regular users of gendl
Source: Cisco Systems, "2024 Consumer Privacy Survey,” Oct 30, 2024
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This article is part of EMARKETER's client-only subscription Briefings—daily newsletters
authored by industry analysts who are experts in marketing, advertising, media, and tech
trends. To help you finish 2024 strong, and start 2025 off on the right foot, articles like this
one—delivering the latest news and insights—are completely free through January 31, 2025.
If you want to learn how to get insights like these delivered to your inbox every day, and get
access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.
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