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paused, apps removed,
and political maneuvering
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The news: President Donald Trump paused the TikTok ban for 75 days and provided a liability

shield for the video app’s business partners. 

Trump also proposed a US-China joint venture requiring ByteDance to sell half of TikTok to

the US, per Bloomberg.

https://content-na1.emarketer.com/tiktok-ban-looms--court-ruling-escalates-debate-between-national-security--digital-freedom-
https://www.bloomberg.com/news/newsletters/2025-01-21/tiktok-has-until-april-to-find-a-deal-trump-likes
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TikTok plays hide and seek: The app went dark for existing users on Saturday, saying, “A law

banning TikTok has been enacted in the US. … We are fortunate that President Trump has

indicated that he will work with us on a solution to reinstate TikTok.” 

The app restored service on Sunday, telling users that "as a result of President Trump's

efforts, TikTok is back in the US." TikTok also told advertisers that its ad service will soon

reach most US users, per AdWeek. TikTok previously told advertisers US ad campaigns will
auto-pause starting January 19 due to the ban.

TikTok’s political outreach hit a fever pitch: The company’s CEO Shou Chew was among the

Big Tech billionaires in attendance at Trump’s inauguration. TikTok also contributed $50,000

to a party for Gen Z Trump supporters and allies, per Politico.

Apple and Google remove ByteDance apps from stores: While TikTok restored service for

existing users, Apple and Google have yet to reinstate it to their app stores, which means the

app can't be downloaded or updated. Apple also summarily removed ByteDance’s other apps,

including Lemon8 and CapCut. 

Apple, Google, and internet service providers are on the hook for non-compliance with the

TikTok ban. They could face hefty fines of up to $5,000 per user for continuing to host the

app, and it remains to be seen whether Trump’s assurances are enough to convince app stores

to restore the app. 

Our take: “Voluntarily shutting down and restoring service was a brilliant marketing play for

both TikTok and Trump,” said EMARKETER VP and Principal Analyst Jasmine Enberg. “But
Trump has yet to offer a viable, permanent solution for TikTok, and it’s unclear what the

long-term impact of TikTok’s cozying up to the president will be, especially given that many

users and creators are already expressing concerns over Trump’s potential influence on the

app.”

If consumers can’t download or update the app, it will stunt TikTok’s growth and gradually

make the app unusable. And TikTok’s political maneuvering, including contributions to Trump-

aligned events, raises questions about its long-term stability and influence. Advertisers may

hesitate to invest heavily until clearer resolutions emerge.

https://www.adweek.com/media/tiktok-resumes/#:~:text=The%20memo%20notes%20that%20while,12%20hours%20late%20last%20night.
https://www.politico.com/live-updates/2025/01/20/donald-trump-inauguration-day-news-updates-analysis/tiktok-fetes-trump-all-weekend-00199235
https://support.apple.com/en-us/121596#:~:text=Pursuant%20to%20the%20Protecting%20Americans,States%20starting%20January%2019%2C%202025.
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This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To start 2025 off on the right foot, articles like this one—delivering the latest news and

insights—are completely free through January 31, 2025. If you want to learn how to get

insights like these delivered to your inbox every day, and get access to our data-driven

forecasts, reports, and industry benchmarks, schedule a demo with our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

