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Paul Verna, Audrey Schomer and Daniel Carnahan

eMarketer vice president of content studio at Insider Intelligence Paul
Verna speaks with Business Insider Intelligence senior research analyst
Audrey Schomer and research associate at Insider Intelligence Daniel
Carnahan about a recent report titled "Digital Trust Report 2020: How
US social media users rank 9 major social platforms on privacy, safety,
misinformation, ad annoyance and ad relevance." They break down the
report into easy-to-understand bits and examine how users are helping
to shape the popularity of the platforms examined in the report,
available on eMarketer PRO.
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What Most Impacts US Social Media Users’ Trust In Social
Media Platforms?

% of respondents, June 2020

The platform protects my privacy and data
88%

The platform makes me feel safe to participate and post
74%

The platform doesn’t show me deceptive content (e.g., disinformation,
scams, or clickbait)

68%

The platform doesn’t show me annoying ads
1%

The platform shows me relevant ads
29%

Note: n=1,865 ages 18—74; respondents selected their top 3; respondents
were asked to respond to the question: "Which of the following impact your
trust in a social media platform the most?"
Source: Insider Intelligence, "US Digital Trust Survey,"” June 2020
Methodology: Data is from the June 2020 Insider Intelligence survey titled "US
Digital Trust Survey." 1,865 US social media users ages 18—74 were surveyed
online during May 28—June 3, 2020. Respondents used a social media
platform in the past 12 months and closely resemble US demographics on the
criteria of gender, age, and household income. The sample of this study was
provided by a third-party provider.
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify, or Stitcher.

During a time of unprecedented disruption, we could all use a bit of
quidance. Join Neustar for Brave New Worlds 2020, a new, annual
summit where we’ll tackle some of today’s toughest marketing
challenges and learn what it takes to be a truly high impact, future-
forward brand. Register for free at bravenewworlds.neustar/eMarketer.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.bravenewworlds.neustar/?utm_source=emarketer&utm_medium=digital-audio&utm_campaign=direct-linked

