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Visa brings digital
payments tech to Qatar in
time for 2022 FIFA World

Cup
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The news: Visa introduced a slew of payment solutions in Qatar ahead of the FIFA World
Cup, per a press release.

INSIDER eMarketer

EEEEEEEEEEEE



" Contactless payments. Visa installed 5,300 contactless-enabled payment terminals at FIFA
World Cup venues across Qatar and partnered with Qatar's Ministry of Transport to enable
contactless payments for taxi passengers.

* Facial recognition technology. In partnership with Qatar National Bank (QNB) and identity
software provider PoplID, Visa will pilot facial recognition payments at three Flat White
Specialty Coffee branches in the capital city of Doha.

* Tap to Phone for businesses. Thanks to Visa's partnerships with local banks, small and
medium-sized businesses (SMBs) in Qatar can accept contactless payments with NFC-
enabled Android phones. The feature works through a mobile app.

* Animated digital cards. Visa is piloting a solution that lets select cardholders add prepaid

cards with animated designs to their mobile wallets.

Why it's worth watching: The FIFA World Cup is one of the most popular sports events in the
world. Visa has three key opportunities as the event’s official payment technology partner.

1. Visa can rake in major volume. More than 1 million visitors are expected to attend the
FIFA World Cup this year. These visitors are likely to spend heavily during the
quadrennial event—helping bolster Visa's cross-border payments volume, which
surged 36% year over year (YoY) in the three months ending September 30, 2022. Visa
CFO Vasant Prabhu highlighted strong travel spending as a growth driver last quarter.

2. It can trial new tech before a broader rollout. Visa can use the event as a testing
ground for its facial recognition payments technology—it’s already tested the tech in
other markets. Perfecting the tech can help prepare Visa for a wider rollout as
consumers warm to facial recognition. More than half of US adults said they are in
favor of retail stores using facial recognition to enhance payment security, according
to data from Pew Research Center.

3. It can help encourage cashless payments adoption. The Middle East and Africa had
the highest share of cash point-of-sale (POS) payments of any region globally, with
cash accounting for 44% of POS payments in 2021, per FIS. Bringing its contactless
tech to the event can help boost digital payments adoption for consumers in Qatar and
for those visiting from outside the country. Encouraging this payment behavior can
help Visa capture more card spending in the long run.
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https://www.fifa.com/about-fifa/commercial/partners/visa
https://s1.q4cdn.com/050606653/files/doc_financials/2022/q4/Visa-Inc.-Fourth-Quarter-2022-Financial-Results-Presentation.pdf
https://content-na1.emarketer.com/mastercard-visa-q3-volumes-lifted-by-stronger-travel-spending-despite-tighter-economic-conditions
https://content-na1.emarketer.com/visa-works-with-russia-s-vtb-bank-on-facial-recognition-payment-solution
https://chart-na1.emarketer.com/255495/attitudes-toward-select-uses-of-facial-recognition-technology-according-us-adults-of-respondents-nov-2021
https://content-na1.emarketer.com/analyst-take-digital-payment-methods-set-benefit-most-cash-s-decline
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This article originally appeared in Insider Intelligence's Payments Innovation Briefing—a
daily recap of top stories reshaping the payments industry. Subscribe to have more hard-
hitting takeaways delivered to your inbox daily.

" Areyouaclient? Click here to subscribe.

* Want to learn more about how you can benefit from our expert analysis? Click here.
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