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Adobe and AWS unite to
redefine AI-driven
customer engagement
Article

The news: Adobe partnered with Amazon Web Services (AWS) to expand its Adobe
Experience Platform (AEP), using AI in the cloud to redefine enterprise customer

engagement.

The partnership includes access to Adobe’s AEP-powered applications like Adobe Real-Time

CDP, Journey Optimizer, and Customer Journey Analytics for existing AWS subscribers.
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Industry impact: Leading enterprises like the Coca-Cola Corporation, Dick’s Sporting Goods,

Major League Baseball, and Marriott International are current customers of Adobe

Experience Platform.

“Marketing teams within a brand can run di�erent personalization campaigns simultaneously,

based on di�erent user attributes and actions,” Anjul Bhambhri, SVP of Adobe Experience

Cloud, told VentureBeat.

Trendspotting: AI and cloud computing partnerships could push enterprise adoption,

especially if both parties bring unique applications and have buy-in from their users and

subscribers.

Our take: 54% of IT decision makers say that customer engagement is the AI use case gaining

the most traction, per Rackspace and AWS. This partnership could give Adobe a boost on

that front since it has been struggling to sustain customer interest in its subscription-based

o�erings while competitors like Canva, Meta, and TikTok’s CapCut infuse AI into their creative

and marketing tools.

By shifting to AI, cloud analytics, and customer engagement, Adobe’s solutions could become

critical for businesses to deliver personalized marketing across email, the web, apps, and in-

person interactions. 

The partnership boosts Adobe’s standing in the $500 billion cloud market and could benefit

enterprises already using AWS to host their customer data.

Access to AWS customers gives Adobe the advantage in delivering solutions directly

within the environments these organizations trust and use.

Conversely, partnering with Adobe enhances AWS’ ecosystem and attracts high-value

enterprise customers who use Adobe services, which could result in wider adoption of AWS’

infrastructure o�erings.

Adobe and AWS are the latest companies productizing AI and cloud solutions.

Citi and Google entered into a multiyear deal for Google Cloud to revamp the banking

company’s infrastructure to run AI-driven solutions.

PricewaterhouseCoopers (PwC) is using OpenAI’s technology to automate some of its tax,

audit, and consulting services through Microsoft Azure.

https://venturebeat.com/ai/adobe-partners-with-amazon-web-services-to-supercharge-ai-driven-customer-experiences/
https://content-na1.emarketer.com/capcut-s-mobile-video-editing-dominance-challenges-adobe-canva
https://content-na1.emarketer.com/amazon-primed-growth-on-cloud-computing-strategic-investments
https://content-na1.emarketer.com/alphabet-s-q3--ai-powers-growth-while-transforming-workforce
https://content-na1.emarketer.com/pwc-makes-1b-investment-generative-ai-vows-protect-jobs
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This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 o� on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day, and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

https://www.emarketer.com/learn-more/#get-demo?utm_medium=direct&utm_source=website&utm_campaign=Q42024_Free_Briefings

