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The holy grail of CTV,
Nielsen ratings
alternatives, and MLB
viewership challenges
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Learn what the holy grail of connected TV (CTV) might be. "In Other News," we discuss which
Nielsen ratings alternatives are leading the pack and what the biggest viewership challenge
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for baseball is. Tune in to the discussion with our analyst Paul Verna.

Attitudes/Preferences Regarding TV Ads Among
US Adults, Oct 2021
% of respondents

When | watch a show on a streaming platform, | often see the same ad(s)
multiple times*

88%

Would prefer to watch ads before a show rather than during
82%

Multitask (e.g., channel surf, check my phone) during commercial breaks
81%

Would pay more attention to ads if | could choose at what point during a
show they aired

56%

Would interact with an ad (e.g., answering a survey, scanning a QR code)
before or during a show to receive a discount on a product/service

55%

Would interact with an ad (e.g., answering a survey, scanning a QR code)
before or during a show in exchange for an ad-free experience

53%

Would buy a product or service directly from an ad during a show
3T%

I'm OK with seeing an ad right after | have paused a show
50%

Mote: ages 18+ figures reprasent the sum of respondents who said they "strongly” or
"somewhat" agree with each statement listed; *osked only ameng streaming video service
users

Source: Ad Age as conducted by The Harris Poll, Oct 21, 2021
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,

Spotify, or Stitcher.

Connected TV makes television advertising a whole lot easier. With precision targeting and
accurate measurement, brands can drive performance and tap into TV'simpact and prestige.

MNTN Performance TV makes it even easier—and more effective—with a self-serve,

performance-driven marketing solution.

Get started today.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://mountain.com/?utm_source=eMarketer&utm_medium=display+ads&utm_campaign=emarketer-podcast-sponsorship-030122

