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The year-end advice Gen
Zers need from their
banks

Article

The strategy: As 2024 comes to a close and banking customers start thinking about their
financial goals for the coming year, financial institutions (Fls) can strengthen their

relationships with Gen Zers by presenting them with a few financial strategies outlined by
Yahoo Finance:
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https://finance.yahoo.com/news/end-financial-checklist-gen-z-180010260.html

* Encourage a subscription audit: Prompt customers to review their bank statements or
budgeting apps for recurring charges. Remind them of the value of canceling unused
subscriptions, and make sure they know about the automated tools their Fl offers.

According to our report “US Mobile Banking Emerging Features Benchmark 2024,” half of
banks do not provide easy visibility into customers’ recurring charges, and none offer

subscription cancellation services. Offering these features puts Fls ahead of competitors.

" Promote retirement planning early: Use targeted messaging to illustrate the long-term
benefits of retirement savings, even for customers at the start of their careers. Highlight tools
or resources like automated retirement account contributions or other retirement investment
accounts like IRAs.

* Encourage emergency funds: Gen Zers have prioritized other forms of long-term savings
over stashing away cash. Suggest setting aside year-end bonuses or extra funds in a high-

yield savings account. Showcase your Fl's competitive savings options, and explain how small,
consistent contributions can grow over time. This positions your institution as a partner in
financial preparedness.

" Teach investing basics: Highlight low fees, partial stock ownership, automatic investments,
or learning tools. This will empower Gen Zers to grow their investing confidence.

Our take: Younger consumers are anxious about their finances. Banks can help Gen Zers take
some control of their financial futures—which can enhance their sense of loyalty.

This article is part of EMARKETER's client-only subscription Briefings—daily newsletters
authored by industry analysts who are experts in marketing, advertising, media, and tech
trends. To help you finish 2024 strong, and start 2025 off on the right foot, articles like this
one—delivering the latest news and insights—are completely free through January 31, 2025.
If you want to learn how to get insights like these delivered to your inbox every day, and get
access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with
our sales team.
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