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The big answers: Retail
Daily quiz
Article

Get the correct answers to our Big Question quiz in the eMarketer Retail Daily newsletter

from Insider Intelligence. From supply chain to shopping apps and retail advertising, we

deliver daily insights on ecommerce, marketing, and customer experience. Not a subscriber?

Sign up here and get our quizzes sent directly to your inbox to see if you can pick a winner.
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Pie in the sky: In January, Amazon’s head of drone delivery David Carbon said the company

aimed to make 10,000 deliveries via drone this year. As of May, how many deliveries has the

ecommerce giant o�cially completed?

A) 10

B) 100

C) 1,000

D) 5,000

Amazon Prime Air has made only 100 drone deliveries in two small US markets, the company

told CNBC. In comparison, drone delivery company Wing has made 333,000 deliveries while

Walmart’s drone delivery partner, Zipline, has made 600,000 commercial deliveries.

May 18, 2023

Cheers: Which of the following ready-to-drink alcoholic beverages saw the largest growth

during the first nine months of 2022 compared to the same time period in 2021?

A) Spirits seltzers

B) Hard soda

C) Canned wine

D) Wine spritzers

Hard soda saw the largest YoY growth, according to NielsenIQ data, at 183.7%.

May 17, 2023

Child’s play: Toys R Us is opening its first store inside of a(n) …

A) O�ce building

B) Airport

C) Food hall

D) Museum

https://www.cnbc.com/2023/05/18/amazons-100-drone-deliveries-puts-prime-air-behind-google-and-walmart.html
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The retailer is opening its first airport location at Dallas Fort Worth International Airport just in

time for the holidays, per Chain Store Age. The store will feature a life-size 3D sculpture of

mascot Geo�rey the Gira�e and a curated selection of toys and games.

May 16, 2023

Italian staples: Price surges for which of the following food items forced the Italian

government to intervene?

A) Wine

B) Cheese

C) Pasta

D) Olive oil

Pasta, for which prices increased 17.5% YoY in March, according to CNN. That’s more than

double the increase for Italy’s broader measure of consumer price inflation.

May 15, 2023

Picking favorites: True or false? More consumers plan to buy gifts for Mother’s Day than for

Father’s Day this year.

False. Fifty-seven percent of consumers will purchase gifts for Father’s Day this year

compared to 52% for Mother’s Day, according to Numerator. However, more consumers say

they will celebrate Mother’s Day (88%) than Father’s Day (79%).

May 12, 2023

Order up: Which of the following fast-food chains was ranked most favorably among Gen Z

diners?

A) McDonald’s

B) Domino’s Pizza

C) Jersey Mike’s

https://chainstoreage.com/toysrus-partners-open-its-first-airport-store
https://www.cnn.com/2023/05/11/business/italian-pasta-price-rises/index.html
https://www.numerator.com/88-consumers-plan-celebrate-mothers-day-79-fathers-day-numerator-reports
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D) Chick-�l-A

Chick-fil-A came out on top with Gen Z diners, according to a new survey from CivicScience.

Seventy percent of Gen Z likes to eat at the chicken chain, versus 59% of the general

population.

May 11, 2023

It ain’t easy being green: Which generation is most likely to say sustainably made clothing is

very important to them?

A) Millennials

B) Baby boomers

C) Gen Z

D) Gen X

According to CivicScience, 41% of baby boomers say that sustainably made clothing is very

important to them, versus 13% of Gen Zers, 18% of millennials, and 16% of Gen Xers.

May 10, 2023

Report card: True or false? We predict a slowdown in US retail ecommerce back-to-school

sales this year.

True. We predict there will be 2.5% growth this year, compared to last year’s 9.7%, according

to our forecast. Still, that will result in $29.34 billion in sales.

May 9, 2023

Eye-catching: True or false? Over half of Gen Z adults have purchased a product because it

had an interesting logo.

True. Over half (56%) of Gen Z adults have bought something because it had an interesting

logo, more than millennials (52%), Gen Xers (29%), and baby boomers (14%), according to

Morning Consult.

https://civicscience.com/fast-food-chains-that-rank-among-gen-z-chick-fil-a-is-no-1/
https://civicscience.com/infographic-apparel-and-e-commerce-industry-report/
https://morningconsult.com/2023/05/08/gen-z-millennial-logo-preferences/
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May 8, 2023

Take a sip: Which beverage was developed on this day in 1886 and billed as a cure-all tonic?

A) Pepsi

B) Coca-Cola

C) Bu�alo Trace Bourbon

D) Maker’s Mark

According to The Coca-Cola Co., the drink was sold for five cents a glass.

May 5, 2023

This one’s for the kids: Which famous lady recently announced her new healthy food and

beverage company for children?

A) Chrissy Teigen

B) Michelle Obama

C) Gweneth Paltrow

D) Kristen Bell

The former first lady spoke about the launch of PLEZi Nutrition, which she helped to co-

found, at The Wall Street Journal’s Future of Everything Festival, as reported by CNN.

May 4, 2023

Dining out: Darden Restaurants is acquiring 154-unit Ruth’s Chris. What brands are currently

under Darden’s umbrella?

A) Olive Garden

B) Cheddars

C) Red Lobster

D) Outback Steakhouse

https://www.britannica.com/on-this-day/May-8
https://www.coca-colacompany.com/company/history/the-birth-of-a-refreshing-idea
https://www.cnn.com/2023/05/03/business/michelle-obama-health-food-drink-company/index.html
https://www.nrn.com/mergers-acquisitions/olive-garden-parent-darden-acquire-ruth-s-chris-715m-deal
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Darden also has The Capital Grille and Longhorn Steakhouse in its portfolio of more than

1,850 restaurants.

May 3, 2023

Playing hard to get: What percentage of shoppers said none of the items they wanted were in

stock during Wayfair’s Way Day sale this year?

A) 34%

B) 49%

C) 54%

D) 60%

Over half of consumers who shopped Wayfair’s Way Day sale said none of what they wanted

was in stock, an increase from last year’s 49%, per CivicScience.

May 2, 2023

What keeps you up at night: True or false? Buying groceries was the No. 1 worry for

Americans between the ages of 18 and 44.

True, according to a survey by Cleo as reported by Supermarket News. The survey found that

52% cited grocery shopping as their top concern, followed by transportation costs (22%) and

rent (13%).

May 1, 2023

I ❤  Mom: What are the top three Mother’s Day gift categories, by spend, for US consumers

this year?

A) Flowers, special outings, electronics

B) Greeting cards, jewelry, flowers

C) Electronics, jewelry, flowers

D) Jewelry, special outings, electronics

https://www.darden.com/
https://civicscience.com/wayfairs-2023-way-day-sale-held-strong-but-shoppers-had-more-trouble-finding-desired-items/
https://www.supermarketnews.com/issues-trends/younger-shoppers-fear-grocery-buying-report
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US consumers will spend $7.8 billion on jewelry for Mother’s Day this year, followed by special

outings ($5.6 billion), and electronics ($4 billion), per the National Retail Federation.

April 28, 2023

Eye of the beholder: Which of the following makeup trends were not in Google’s top trending

queries (searches with a high spike in tra�c over a sustained time in the US)?

A) Doe eyes trend

B) Tired eyes trend

C) Crying makeup trend

D) Invisible eyeliner trend

All of the above. We’re not quite sure about some of these, but we’ve got the tired eyes trend

nailed without any makeup help.

April 27, 2023

Good looks: Which of the following is the place Gen Z adults (ages 18 to 24) are least likely to

look for fashion inspiration?

A) Social media

B) Magazines

C) Fashion websites and blogs

D) Friends or family

E) TV or movies

Per CivicScience, only 19% of Gen Z adults say they get fashion inspiration from magazines,

compared to 42% that say they go to social media (the most popular place for inspiration).

April 26, 2023

Playing favorites: Which of the following grocery chains was named most popular in the US?

https://nrf.com/media-center/press-releases/consumers-spend-record-357-billion-mothers-day
https://fashionista.com/2022/12/google-top-trends-fashion-beauty-searches-2022
https://civicscience.com/top-fashion-trends-according-to-consumer-data/
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A) Trader Joe’s

B) Aldi

C) The Kroger Co.

D) Whole Foods Market

German-based discounter Aldi came out on top, according to data from YouGov as reported

by Real Simple, which asked respondents during the last quarter of 2022. Aldi had the highest

score at 65% popularity, followed by Trader Joe’s (63%) and Kroger (61%). Whole Foods

came in fifth at 57%, being beaten by 7-Eleven at 60%.

April 25, 2023

Hammer time: The US return on ad spend (ROAS) for the tools and home improvement

industry was $3.89 in 2021. How did that figure change in 2022?

A) It increased 2%

B) It increased 5%

C) It decreased 3%

D) It decreased 5%

E) It stayed flat

The US ROAS for the tools and home improvement category decreased by 5% in 2022 to

$3.71, according to Perpetua and Insider Intelligence.

April 24, 2023

Supermarket sweep: True or false? Instacart will have larger US grocery ecommerce sales

than Walmart this year.

False, according to our forecasts. We predict Walmart will earn $39.91 billion in US grocery

ecommerce sales in 2023, while Instacart will bring in $35.19 billion. If you include Sam’s Club,

Walmart Inc.’s total rises to $45.71 billion.

https://www.realsimple.com/americas-most-popular-grocery-store-7096154
https://www.insiderintelligence.com/chart/261921/industry-kpis-us-return-on-ad-spend-roas-by-industry-2021-2022
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April 21, 2023

Vote of con�dence: True or false? Gen Z consumers trust creators more than social media

ads and celebrities.

True. The overwhelming majority of Gen Z consumers say they trust creators over ads and

celebrities, according to a new study from LTK. In fact, they’re 3.5 times more influential to

Gen Z consumers than social media ads.

April 20, 2023

Long and short: The global rice shortage is expected to be the biggest in 20 years, according

to Fitch Solutions as cited by CNBC. Which of the following isn’t a true statement?

A) The war in Ukraine has negatively impacted rice production

B) Weather in China and Pakistan has negatively impacted rice production

C) The shortage is increasing prices for rice

D) Asia-Paci�c consumes 80% of the world’s rice

Asia-Pacific actually consumes 90% of the world’s rice, according to the Food and

Agriculture Organization of the United Nations as cited by CNBC.

April 19, 2023

Dinner rush: Which quick-service restaurant’s app was downloaded the most times in the US

last month?

A) Starbucks

B) Subway

C) Taco Bell

D) McDonald’s

The McDonald’s app was downloaded 3.5 million times in the US in March, according to

Apptopia. All the apps listed above cracked the top 10.

https://www.businesswire.com/news/home/20230419005230/en/LTK-Releases-2023-Gen-Z-Shopper-Study
https://www.cnbc.com/2023/04/19/global-rice-shortage-is-set-to-be-the-largest-in-20-years-heres-why.html
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April 18, 2023

Wait it out: What percentage of Gen Z and millennial online beauty shoppers will wait for

lower prices, even if they go out of stock?

A) 43%

B) 52%

C) 59%

D) 67%

According to new research by ESW, 67% will wait things out in hopes of lower prices.

April 17, 2023

Dining out: True or false? Restaurant prices outpaced grocery prices for the first time since

inflation spiked last summer.

True. The price of food away from home (i.e., restaurants) is up 8.8% YoY while food at home

(i.e., grocery) is up 8.4%, according to the US Labor Department.

April 14, 2023

Eco-friendly: Of the following, what is the top technology that consumer goods companies

are using to e�ectively deliver on their sustainability promises?

A) AI

B) Internet of things (IoT)

C) Intelligence workflows

D) Analytics

E) Automation

According to a study from IBM and The Consumer Goods Forum, 71% of consumer goods

leaders are using automation to better deliver on sustainability promises, the top choice for

https://www.gcimagazine.com/consumers-markets/news/22820698/gen-z-beauty-super-fans-will-pay-a-premium-new-survey-data?utm_source=Triggermail&utm_medium=email&utm_campaign=Retail%20Daily%204.17.23&utm_term=eMarketer%20Retail%20Active%20List
https://www.cnbc.com/2023/04/12/march-restaurant-prices-outpace-grocery-prices.html
https://newsroom.ibm.com/2023-04-12-Consumer-Goods-Companies-Boost-Technology-Budgets-by-34-to-Align-Sustainability-and-Operations-and-Drive-Growth,-Finds-New-Study-by-IBM-and-The-Consumer-Goods-Forum
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doing so. Analytics takes second (69%), followed by IoT (62%), AI (55%), and intelligent

workflows (44%).

April 13, 2023

In the club: True or false? Paid retail membership fee revenues in the US will see more YoY

growth this year.

False. We predict growth of 6.5% this year, down from last year’s 8.6%. Still, paid retail

membership fee revenues will reach $35.12 billion this year.

April 12, 2023

Young at heart: Kidults (consumers ages 12 and older) drove 42% of the growth in the US toy

industry in 2022. What percentage of dollars did they account for?

A) 12%

B) 16%

C) 21%

D) 25%

According to The NPD Group, kidults accounted for 25% of the $40 billion US toy industry

last year.

April 11, 2023

Hit me: Which of the following US companies will have the largest D2C ecommerce sales

growth this year?

A) Nike

B) Lululemon athletica

C) Tesla

D) Hello Fresh

https://www.npd.com/wp-content/uploads/2023/04/US-Entertainment-Growth-Drivers-Campaign-Infographic_V2.pdf
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Tesla, with a projected 31.0% growth, according to our forecast. Lululemon comes in second

(21.1%), Nike is third (173%), and Hello Fresh is fourth (4.9%).

April 10, 2023

The sweet spot: What’s the US’s favorite Easter candy?

A) Starburst Easter Jellybeans

B) Cadbury Easter Creme Eggs

C) Peeps Yellow Marshmallow Chicks

D) Reese’s Peanut Butter Eggs

According to Instacart, the Reese’s Peanut Butter Egg is the most popular Easter candy

among US consumers. The sweet treat was the most popular Easter candy in 30 states,

including the entire West Coast.

April 7, 2023

Bulking up: True or false? Half of US health tech users are willing to pay for some or all fitness,

health, or wellness apps they find e�ective.

False. It’s actually 68%, according to Kantar Profiles Audience Network. The percentage is

lowest with baby boomers (51%) and females (55%).

April 6, 2023

High roller: Which luxury brand CEO became the third person ever to surpass $200 billion in

net worth?

A) PVH Corp.

B) Estée Lauder Companies

C) LVMH Moet Hennessy Louis Vuitton

D) Kering

https://www.instacart.com/company/updates/whats-on-the-table-for-easter-and-passover/?irgwc=1&utm_source=instacart_impact&utm_medium=affiliate&utm_term=partnertype-mediapartner_adtype-ONLINE_TRACKING_LINK_adname-Online%20Tracking%20Link&utm_campaign=partner-HuffPost&utm_content=clickid-QkJQ-uzyyxyIUXsWdsQw40BCUkATBp0xwQiN2o0_campaignid-7412_partnerid-2706071_adid-413183_sharedid-


Copyright © 2023, Insider Intelligence Inc. All rights reserved. Page 13

LVMH CEO and co-founder Bernard Arnault has joined Elon Musk and Je� Bezos to become

the third person ever to have a net worth of over $200 billion, per Business Insider. This

currently ranks him as the richest person in the world.

April 5, 2023

Trendline: True or false? We predict US retail ecommerce sales growth to accelerate each

year through 2027.

True, according to our forecast. Following a slight dip in 2022, we project a 10.0% growth this

year, which will increase each year through 2027.

April 4, 2023

Safety �rst: Which one of the following is NOT one of the top 10 foods linked to serious

recalls and outbreaks from 2017 to 2022?

A) Leafy greens

B) Ground beef

C) Shell�sh

D) Flour

According to Consumer Reports, the top 10 riskiest foods are: leafy greens, cheeses and deli

meat, ground beef, onions, turkey, chicken, papayas, peaches, cantaloupe, and flour.

April 3, 2023

Bring it home: Which category received the highest return on ad spend (ROAS) in retail media

in 2022?

A) Sports and outdoor

B) Toys and games

C) Electronics

D) Clothing, shoes, and jewelry

https://www.businessinsider.com/wealth-billions-bernard-arnault-lvmh-elon-musk-jeff-bezos-2023-4
https://content-na1.emarketer.com/us-ecommerce-growth-bounce-back-boosted-digital-grocery
https://www.consumerreports.org/health/food-recalls/risky-recalled-foods-you-should-know-about-a4109713872/
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According to our Industry KPIs, sports and outdoors came in highest with $4.98 US ROAS in

2022. That is, however, down 20% from 2021 when the ROAS was $6.19.

March 31, 2023

A bite to eat: Put the following US chain restaurants in order by their estimated 2022 sales:

Taco Bell, Chick-fil-A, McDonald’s, Starbucks, Wendy’s.

According to Circana’s “Definitive US Restaurant Ranking” report, McDonald’s is the No. 1 US
restaurant chain, raking in an estimated $47.16 billion in sales last year. Starbucks is No. 2

($25.73 billion), followed by Chick-�l-A  ($18.51 billion), Taco Bell ($14.71 billion), and Wendy’s
($11.30 billion).

March 30, 2023

Top dogs: The top three US companies in 2022 by total ecommerce sales were Amazon,

Walmart, and Apple. Which company was No. 4?

A) eBay

B) The Home Depot

https://www.insiderintelligence.com/content/industries-with-highest-lowest-roas-retail-media
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C) Target

D) Costco

According to our forecast, it’s eBay, with $35.12 billion US ecommerce sales in 2022. Amazon,

by contrast, came in at $392.31 billion.

March 29, 2023

The big picture: Walmart’s US ad revenues will pass $3 billion this year, according to our

forecast. What percentage of total US digital ad spending will Walmart contribute?

A) 0.6%

B) 0.9%

C) 1.1%

D) 1.3%

According to our forecast, Walmart’s US ad revenues will represent 1.1% of total US digital ad

spending this year. Next year, that percentage will grow slightly to 1.5%.

March 28, 2023

Tip top: The tipping percentage for quick-service restaurants (QSRs) in 2022 was 16.4%. How

has that changed in the first quarter of 2023?

A) Increased

B) Remained the same

C) Decreased

Decreased to 15.9%, according to data from Toast, a restaurant management software

company, and reported by CNN. Inflation is one reason behind the decrease in the number of

people tipping in the US. There are also more places that include a tip: 48% of purchases at

QSRs included a tip compared to 11% from pre-pandemic levels.

March 27, 2023

https://www.cnn.com/2023/03/25/business/tipping-trends/index.html
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Bon voyage: What percentage of Gen Z and millennial consumers worldwide have been

inspired to visit a destination after seeing it featured in a TV show, news source, or movie?

A) 43%

B) 51%

C) 67%

D) 70%

According to American Express’ “2023 Global Travel Trends Report,” 70% of Gen Z and

millennial consumers have chosen their travel destination based on what they’ve seen on TV,

on the news, or in a movie.

March 24, 2023

Best face forward: True or false? Prestige beauty sales in the US grew faster than mass

beauty sales in 2022.

True. In both sales revenues and unit sales, the $27 billion prestige beauty business grew

faster than mass beauty last year, according to Circana.

March 23, 2023

Be direct: US D2C ecommerce sales grew by 21.3% in 2022 to reach $156 billion, according

to our forecast. By what percentage do we project they’ll grow this year?

A) -2%

B) 4%

C) 17%

D) 29%

We predict that D2C ecommerce sales will grow 17.3% this year to reach $182.62 billion.

March 22, 2023

https://www.americanexpress.com/en-us/travel/discover/get-inspired/global-travel-trends
https://www.circana.com/press-releases/beauty-consumers-are-shopping-and-trading-up.html
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Here comes Peter Cottontail: US consumers will spend an average of how much, per person,

on Easter celebrations this year?

A) $134.45

B) $157.03

C) $174.17

D) $192.01

According to the National Retail Federation, US consumers will spend an average of $192.01

per person on Easter this year, the highest figure on record. Collectively, consumer spend will

total $24 billion, up from $20.8 billion in 2022.

March 21, 2023

App-y endings: What percentage of US adults used an app for grocery shopping in January?

A) 25%

B) 32%

C) 42%

D) 49%

According to Morning Consult's "The State of Food and Beverage" report, 42% of US adults

used an app to help them shop for groceries in January. Hybrid workers were the most likely

to have used an app (59%), followed by adults with children at home (56%), millennials (52%),

and Gen Zers (52%).

March 20, 2023

Clicking into place: US click-and-collect sales will represent what percent of total retail

ecommerce sales this year?

A) 8.5%

B) 7.2%

https://nrf.com/media-center/press-releases/easter-spending-expected-reach-record-24-billion
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C) 9.0%

D) 6.9%

Click-and-collect sales will remain less than 9% of US retail ecommerce sales through 2026

because shoppers are generally content to wait a couple of days for delivery, according to

our “US Click-and-Collect Forecast 2023” report.

March 17, 2023

Up for grabs: Following the collapse of Silicon Valley Bank, a number of sellers have started

putting SVB-branded items up for sale on eBay. Which is the most expensive item currently

being sold (as of the time of writing)?

A) A wireless speaker

B) A fidget spinner

C) An ugly Christmas sweater

D) A Patagonia vest jacket

According to Business Insider, an SVB-branded Patagonia vest jacket is going for $500.

Meanwhile, the starting bid for the ugly Christmas sweater is $400 and the wireless speaker is

going for $47. The fidget spinner, a deal, is listed at 99 cents.

March 16, 2023

Sugar rush: What percentage of US adults say that chocolate produced in the US is “the best

in the world? ”

A) 15%

B) 9%

C) 23%

D) 2%

According to YouGov, 15% say US chocolate is the best in the world, while 28% say it’s among

the best, and 33% say it’s about average. It is not without its critics, though: 6% think it’s

https://content-na1.emarketer.com/click-and-collect-sales-growth-slows-adoption-plateaus
https://www.insiderintelligence.com/content/us-click-and-collect-forecast-2023/
https://www.businessinsider.com/silicon-valley-bank-merch-auction-ebay-seller-photos-2023-3#4-at-47-this-wireless-speaker-comes-in-its-original-box-and-includes-a-charging-cable-the-seller-wrote-that-it-was-a-welcome-present-for-joining-the-bank-full-time-5
https://today.yougov.com/topics/consumer/survey-results/daily/2023/01/05/79114/3
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among the worst chocolate in the world.

March 15, 2023

Snack break: What is Gen Z’s favorite US grocery brand?

A) The Kroger Co.

B) Whole Foods Market

C) Trader Joe’s

D) Walmart

Gen Z is most favorable toward Walmart for groceries, according to CivicScience. We’re not

surprised, considering Walmart’s been winning consumers amid inflation with its low prices.

March 14, 2023

For here or to go: True or false? Half of US adults said they are more likely to order restaurant

takeout now versus before the pandemic.

False. It’s actually two-thirds, according to a new survey by the National Restaurant

Association.

March 13, 2023

Shopper’s delight: This past holiday season, Chinese etailer Temu burst onto the scene. How

did it rank (1–15) against other retailers in terms of unique website visits?

Temu came in at No. 12, with 41.0 million unique visitors in November and December 2022,

according to Comscore and Insider Intelligence. To put that into comparison, Macy’s came in

at No. 10 with 43.0 million unique visitors.

March 10, 2023

In the bag: In which country will digital shopper growth grow the most this year?

A) US

https://civicscience.com/grocery-retailers-that-rank-among-gen-z-walmart-is-no-1/
https://content-na1.emarketer.com/walmart-adopts-amazon-s-playbook-attract-maintain-walmart-members
https://www.nrn.com/operations/foodservice-sales-hit-997-billion-2023-national-restaurant-association-forecasts
https://www.insiderintelligence.com/content/temu-seeing-unprecedented-ecommerce-growth-how-seriously-should-take-it?
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B) Indonesia

C) India

D) Brazil

India, with 4.8% growth, according to our forecast. For contrast, the US will see 1.1% growth.

March 9, 2023

Growth spurt: True or false? Temu’s number of unique US visitors increased by nearly nine

times between September and December 2022.

True. The number of Temu’s unique US visitors grew from 5.1 million in September to 44.5

million in December, according to Comscore Media Metrix Multi-Platform. Temu is attracting

visitors with its shockingly low prices, aggressive paid advertising, and high visibility on

TikTok.

March 8, 2023

Sales slowdown: Total ecommerce growth will slow to 8.0% in China this year. Other channels

will grow faster, however.

Place these in order of sales growth: Retail livestreaming ecommerce, livestreaming social

commerce, and retail social commerce.

https://content-na1.emarketer.com/temu-jump-traffic-shakes-up-chinese-retail-rivalry-us?utm_source=Newsletter&utm_medium=Email&utm_campaign=COTD%203.8.2023&utm_id=COTD%203.8.2023&utm_content=COTD%203.8.2023&utm_term=COTD%20Active%20List
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1. Livestreaming social commerce (23.0%), 2. retail livestreaming ecommerce (19.0%), and 3.
retail social commerce (13.2%), according to our forecasts.

March 7, 2023

For your consideration: Which type of advertising are Gen Z adults most likely to pay

attention to?

A) TV

B) Social media

C) Online

D) Outdoor

According to CivicScience, Gen Z adults are most likely to pay attention to ads on social

media, followed by TV, online, and outdoor. The ad format Gen Z is least likely to pay attention

to? Magazines.

March 6, 2023

https://www.insiderintelligence.com/content/asia-pacific-trends-watch-2023
https://content-na1.emarketer.com/gen-z-gives-social-media-ads-far-more-attention-than-tv-commercials?utm_source=Newsletter&utm_medium=Email&utm_campaign=COTD%2003.06.2023&utm_content=COTD%2003.06.2023&utm_term=COTD%20Active%20List
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Sour grapes: True or false? The majority of grocers and wholesalers said they were not

confident in the economy going into 2023.

True. Fifty-six percent of grocery and wholesale respondents were pessimistic about the

economy, according to a survey by Supermarket News. That’s an increase from the 44% who

said they weren’t confident in the economy going into 2022.

March 3, 2023

Mixed messages: 71% of brands and retailers in the US and the UK believe they excel at

personalization in their marketing e�orts compared to what percent of consumers?

A) 63%

B) 57%

C) 41%

D) 34%

Just over one-third of consumers say that brands and retailers are excelling in their marketing

personalization e�orts, according to Coresight Research.

March 2, 2023

The new normal: Which category do the most US adults say they plan to continue their

normal spending on in 2023? Hint: If you read yesterday’s newsletter, you already know the

answer.

A) Health and beauty

B) Apparel

C) Home and gardening

D) Electricals

Forty-four percent of US adults plan to spend their normal amount on health and beauty

products this year, according to a MetaPack survey. More than two-thirds said they’re not

changing their spending on apparel (39%) or on DIY and gardening (34%).

https://www.supermarketnews.com/retail-financial/sn-retailer-survey-results-these-are-your-concerns-2023
https://coresight.com/research/five-strategies-for-success-in-us-grocery-retail-leveraging-first-party-data-to-offer-a-connected-shopping-experience/?utm_source=rss&utm_medium=rss&utm_campaign=five-strategies-for-success-in-us-grocery-retail-leveraging-first-party-data-to-offer-a-connected-shopping-experience
https://www.insiderintelligence.com/content/how-beauty-category-faring-5-charts
https://www.insiderintelligence.com/content/which-products-won-t-consumers-scrimp-on-even-prices-rise
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March 1, 2023

It’s a deal: What percentage of consumers who shop around for deals on food and beverage

products say they use ads to stay informed of deals?

A) 36.6%

B) 43.2%

C) 51.8%

D) 58.2%

Over half of consumers stay informed about food and beverage deals via ads, according to a

survey by Attest. Promotional emails and mailings are also e�ective for reaching bargain

hunters.

February 28, 2023

Print royalty: How many copies did Prince Harry’s memoir, “Spare,” sell in its first week?

A) 342,079

B) 629,300

C) 712,034

D) 831,300

Over 629,000 copies of “Spare” were sold in its first week on shelves, per The NPD Group.

This earned it the title of the third-fastest-selling adult nonfiction book since 2004, behind

Barack Obama’s “A Promised Land” and Michelle Obama’s “Becoming.” Not too shabby, Harry.

February 27, 2023

Fascinating: What year was the safety pin invented?

A) 1743

B) 1825

https://www.askattest.com/our-research/2023-us-food-beverage-trends
https://www.npd.com/news/press-releases/2023/prince-harrys-spare-one-of-the-fastest-selling-adult-non-fiction-print-books-since-2004/
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C) 1849

D) 1902

In 1848, New York City inventor Walter Hunt was absentmindedly twisting brass wire when he

noticed that if he coiled one section, the coil would create tension and the wire would spring

back. Retail Brew explores the history of the safety pin and how it has transcended from

utilitarian object to fashion accessory and political statement.

February 24, 2023

Ship happens: Which of the following is the most important shipping feature to US adults?

A) Environmental impact

B) Cost

C) Speed

D) Predictability

According to Morning Consult, 57% of US consumers say that cost is the most important

consideration in shipping decisions. This makes it almost three times more important than the

second-most important factor, speed.

February 23, 2023

A nice cup of joe: Starbucks is launching a line of co�ee infused with what?

A) Olive oil

B) Whiskey

C) Cannabis

D) Maple syrup

The company’s new olive oil-infused Oleato drinks will launch in Italy first before coming to

the US in the spring. Starbucks interim CEO Howard Schultz calls the new line a “game-

changer.”

https://www.retailbrew.com/stories/2023/02/23/tools-of-the-trade-in-1849-walter-hunt-took-a-stab-at-designing-a-pin-that-didn-t?cid=30650513.145104&mid=9559946bcdd150b43d6c814148689f96&utm_campaign=rtb&utm_medium=newsletter&utm_source=morning_brew%5C
https://go.morningconsult.com/rs/850-TAA-511/images/State-of-Retail-E-Commerce-H1-2023.pdf
https://www.businessinsider.com/starbucks-schultz-coffee-oleato-new-line-olive-oil-infused-italy-2023-2
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February 22, 2023

A billion reasons: True or false? The Home Depot will spend $1 billion more to give its hourly

employees a raise.

True. The retailer has about 475,000 employees, the majority of whom are hourly. Retailers

like The Home Depot are struggling to attract and retain workers.

February 21, 2023

The picture of health. Post’s latest cereal o�ering aims to help consumers:

A) Improve their digestive system

B) Have more energy

C) Boost brain health

D) Sleep better

The days of counting sheep may be over. Post’s new Sweet Dreams cereal contains zinc, folic

acid, B vitamins, and “a nighttime herbal blend,” which, according to the company, “support

natural melatonin production.”

February 17, 2023

Good as new: Gen Z adults are most open to trying new brands in which of the following

categories?

A) Apparel, shoes, and accessories

B) Home furnishings and appliances

C) Groceries and household items

D) Beauty and personal care products

E) Personal electronics

According to Morning Consult, 42% of Gen Zers report they make an e�ort to try new

apparel, shoe, and accessory brands. On the flip side, Gen Z consumers are least likely to try

https://www.cnbc.com/2023/02/21/home-depot-hourly-workers-raise.html
https://www.businessinsider.com/posts-debuts-sweet-dreams-healthy-cereal-sleep-melatonin-bedtime-habit-2023-2
https://morningconsult.com/2023/02/16/gen-z-shoppers-love-new-brands/
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new brands in the personal electronics category, where Apple dominates brand preferences.

February 16, 2023

Playing chicken: What is Chick-fil-A’s newest sandwich made of?

A) Chicken

B) Beef

C) Cauli�ower

D) Plant-based chicken

The quick-service restaurant chain said its guests wanted more vegetables in their diets, so

Chick-fil-A crafted a sandwich using a “tender filet cut” of cauliflower marinated and breaded

in the chain’s seasoning. The new o�ering is also served with pickles, for all you pickle lovers

out there.

February 15, 2023

Bon voyage: By how much did the US travel accessories market grow in 2022?

A) 7%

B) 9%

C) 12%

D) 16%

As travel rebounded in 2022, US sales of travel accessories (including luggage, backpacks,

du�le bags, fanny and chest packs, garment bags, and toiletry cases) grew 16% YoY to reach

$7.6 billion, according to The NPD Group.

February 14, 2023

Shop till you drop: Amazon was the most downloaded shopping app in the US in 2022, with

47 million downloads. What came in second?

A) Shein

https://www.cnn.com/2023/02/09/business/chick-fil-a-cauliflower-sandwich/index.html
https://www.npd.com/news/press-releases/2023/luggage-and-travel-accessories-sales-have-liftoff-growing-by-16-in-2022-npd-reports/
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B) Walmart

C) Fetch

D) Etsy

Shein, with 40 million downloads, according to Apptopia. Walmart came in third (32 million)

and Fetch came in fourth (23 million).

February 13, 2023

Merch lurch: How much money does adidas expect to lose because it is unable to sell Ye’s

(Kanye West’s) Yeezy merchandise?

A) $500 million

B) $850 million

C) $1 billion

D) $1.3 billion

As a result of his antisemitic remarks, adidas ended its nine-year partnership with the rapper

last October. Now, the company expects to lose $1.3 billion in revenues this year because it

isn’t able to sell the remaining stock of clothing and shoes, per CNN.

February 10, 2023

Fast food: True or false? Chipotle missed analysts’ expectations for earnings and revenues in

Q4 2022.

True, marking the first time since Q3 2017. Other quick-service restaurant brands saw higher-

income shoppers trading down to fast food and lower-income diners looking for deals. This

led to Taco Bell seeing an 11% YoY same-store sales increase in Q4 2022. Chipotle, which has

a higher price point than Taco Bell and other fast-food brands, has raised its prices 13.5%

since Q4 2021.

February 9, 2023

Setting the tone: Which type of TV commercial resonates the most with Gen Z?

https://www.insiderintelligence.com/content/value-retailers-ruled-us-shopping-app-rankings-2022
https://www.cnn.com/2023/02/10/business/adidas-yeezy-billion-loss
https://www.insiderintelligence.com/content/taco-bell-s-sales-soar-while-chipotle-misses-expectations-consumers-focus-on-value
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A) Funny

B) Emotional

C) Visually compelling

D) Informative

According to CivicScience, 36% of US Gen Z consumers say they respond to funny

commercials more than any other type of TV ad. Gen Z also prefers commercials that are

informative (21%) or have good music in them (18%).

February 8, 2023

Shopping with a purpose: Which generation’s adults most prefer to purchase from

companies that reflect their social values in the US?

A) Baby boomers

B) Gen X

C) Millennials

D) Gen Z adults

It’s a close one, but Gen X is slightly ahead of other generations at 61%, according to Morning

Consult. Both baby boomers and millennials come in at 59% while Gen Z adults come in at

56%.

February 7, 2023

Mirror, mirror: How much did US prestige beauty sales grow by in 2022?

A) 10%

B) 12%

C) 15%

D) 17%

https://civicscience.com/which-types-of-ads-resonate-with-gen-z/
https://insiderintelligence.com/content/across-generations-us-adults-prefer-brands-reflect-social-values
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Sales of US prestige beauty products grew 15% year over year to reach $27.1 billion in 2022,

according to The NPD Group. The category was the fastest-growing industry segment

tracked by NPD and IRI.

February 6, 2023

Cup of Joe: Which of the following is true regarding Starbucks’ fourth-quarter earnings?

A) US customers bought a record $3.3 billion in gift cards last holiday season

B) US same-store sales grew 10%

C) US loyalty membership grew 15% year over year

D) More than 1,800 Chinese cafes were forced to close following a spike in COVID-19 cases

All of the above. Starbucks’ revenues and earnings fell short of analyst expectations after

weak international results.

February 3, 2023

Shoppers’ delight: Which grocery chain came in first for dunnhumby’s Retailer Preference

Index for 2022?

A) Amazon

B) Costco Wholesale

C) Wegmans

D) H-E-B

The Texas-based H-E-B knocked Amazon o� the top spot. Amazon fell to third behind

Costco, with Wegmans coming in fourth. The dunnhumby survey collects data from more than

40,000 consumers on a retailer's value proposition in five categories: price, promotions, and

rewards; speed and convenience; quality; digital; and operations.

February 2, 2023

https://www.npd.com/news/press-releases/2023/u-s-prestige-beauty-shines-in-2022-as-sales-revenues-grow-by-15-says-npd/
https://www.cnbc.com/2023/02/02/starbucks-sbux-q1-2023-earnings.html
https://www.supermarketnews.com/consumer-trends/h-e-b-bumps-amazon-top-spot-retailer-survey
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Add some sparkle: Approximately how much do US consumers plan to spend on jewelry this

Valentine’s Day?

A) $4.3 billion

B) $5.5 billion

C) $5.9 billion

D) $6.3 billion

According to the National Retail Federation, 21% of consumers will buy jewelry this Valentine’s

Day, with total consumer spend reaching over $5.5 billion. Jewelry is the fifth most popular

gift choice, behind candy (57%), greeting cards (40%), flowers (37%), and an evening out

(32%).

February 1, 2023

Pop quiz: How much did retail media ad prices drop last year?

A) 8%

B) 10%

C) 12%

D) 14%

Retail media ad rates are down 12% over the past year. Retail media cost per click went from

$1.02 in Q3 2021 to $0.90 in Q3 2022, according to the latest data from Skai. In recent

quarters, average pricing dipped from a high of $1.07 in Q4 2021.

https://nrf.com/media-center/press-releases/consumers-plan-increase-valentines-day-spending-nearly-26-billion
https://www.insiderintelligence.com/content/why-retail-media-ad-prices-declining-inflation-up

