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Block’s strong Cyber
Weekend bodes well for
holiday trends
Article

The news: Block sellers completed more than 61 million transactions between Black Friday

and Cyber Monday, per a press release. Afterpay helped drive spending: Online and in-person

transactions using buy now, pay later (BNPL) grew 120% relative to pre-holiday levels.

Key context: Expectations for the holiday season have been muted, in part thanks to the

longer shopping period and flat November sales year over year, per Adobe.

https://content-na1.emarketer.com/how-will-cyber-five-fare-longest-holiday-season-yet
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Trendspotting: Block’s results underscore two spending trends this holiday season.

Shopping small. Block’s seller mix skews small: In Q3 2022, 60% of Square sellers had less

than $500,000 in annualized volume—though Afterpay likely brought some larger sellers into

the mix. Strong performance across channels bodes well for SMBs who were concerned

about the holiday season and corroborates Bankrate data showing 59% of holiday shoppers
planned to purchase on Small Business Saturday.

BNPL. One in 5 consumers planned to use BNPL this holiday season, and another 20% were

considering it, per an ETA/Strawhecker Group survey. Afterpay’s robust annual growth shows

interest likely translated into action. As BNPL providers look for gains in a challenging

environment, the holiday season could couple with growing consumer interest for a notable

boost.

The bigger picture: Impressive SMB and BNPL performance reflects well on Block’s growth

strategy, which prioritizes small and mid-market sellers and Afterpay as the brand tries to

grow and unify its ecosystems.

More broadly, strong holiday performance could jump-start the results of payments players

ranging from banks and card networks to merchant services providers. And trends like

consumer interest in shopping at SMBs and BNPL growth could also help direct investment

for the year to come as providers fine-tune their growth strategies to navigate a period of

uncertainty.

Economic uncertainty and inflation compounded those concerns—83% of shoppers were
concerned about rising costs, and 72% were worried about the a�ordability of gifts.

But despite slower annual growth, Cyber Weekend got o� to a strong start: Mastercard
reported a 12% increase in Black Friday spending overall (and a 14% gain online), and Cyber

Monday sales were strong as well. High consumer demand and robust merchant deals helped

drive gains.

Block reported strong growth in nontraditional categories for BNPL, including food and

beverage (+251%), travel and experiences (+57%), and auto (+32%).

Shoppers are interested in financing a wider variety of purchases, which could support BNPL

providers’ recent e�orts to diversify into segments like food and travel.

https://s29.q4cdn.com/628966176/files/doc_financials/2022/q3/Block_Shareholder-Letter-3Q22.pdf
https://www.bankrate.com/finance/credit-cards/survey-small-business-saturday/
https://content-na1.emarketer.com/consumers-turn-bnpl-alleviate-financial-pressures-over-holidays
https://content-na1.emarketer.com/spotlight-us-buy-now-pay-later-forecast-2022
https://s29.q4cdn.com/628966176/files/doc_presentations/2022/05/Market-Opportunity-Block-Investor-Day-2022.pdf
https://investors.block.xyz/files/doc_presentations/2022/05/Afterpay-Block-Investor-Day-2022.pdf
https://content-na1.emarketer.com/resilient-holiday-spending-may-give-payment-providers-boost-q4?utm_campaign=PayIn+Briefing+11292022&utm_medium=email&utm_source=Triggermail&utm_term=Payments+Innovation+Briefing+Active
https://content-na1.emarketer.com/small-business-payment-disruptors
https://webview.thestrawgroup.com/hubfs/TSG_ETA_2022_Consumer_Holiday_Infographic.pdf
https://www.latimes.com/business/story/2022-11-28/cyber-monday-deals-lure-consumers-amid-high-inflation
https://content-na1.emarketer.com/afterpay-brings-bnpl-on-demand-delivery-with-doordash?_gl=1*61yqau*_ga*MTk3NjIzNzE0NS4xNjQxNDkwOTAx*_ga_XXYLHB9SXG*MTY2OTc0NTE0Mi4xMDMuMS4xNjY5NzQ1MjI4LjAuMC4w&_ga=2.259085069.681417203.1669652689-1976237145.1641490901
https://content-na1.emarketer.com/block-owned-clearpay-expands-uk-merchant-network-with-alternative-airlines
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This article originally appeared in Insider Intelligence's Payments Innovation Brie�ng—a

daily recap of top stories reshaping the payments industry. Subscribe to have more hard-

hitting takeaways delivered to your inbox daily.

Are you a client? Click here to subscribe.

Want to learn more about how you can benefit from our expert analysis? Click here.
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