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eMarketer principal analyst Mark Dolliver and senior forecasting analyst
Oscar Orozco discuss how digital adoption has made it possible—or
not—for people to work, study and entertain themselves from home
during the COVID-19 outbreak. WWho doesn't use the internet? Do
people spend more time watching Netflix or YouTube? And which
platforms get the most social media attention? They then talk about
Spotify Kids, faster same-day delivery and Sling TV losing customers.
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

