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By the numbers: While most eyes were on Amazon’s retail and cloud revenues during its Q2

earnings call, its continued progress as a media and advertising leader didn’t go unnoticed:

Advertising revenues were $12.78 billion, up nearly 20% year-over-year.

Why it matters: Prime Video's ad model positions Amazon as a strong competitor to

traditional TV networks and streaming services like Net�ix.

In context:

Our take: Prime Video's innovative advertising strategy is gaining traction with advertisers

and viewers.

Amazon has entered an increasingly competitive ad-supported streaming market, facing

rivalry from Netflix, Disney+, and others. Its entry forced Netflix to lower CPMs to $29-$35

from last summer’s $39-$45. Prime Video's default ad-supported o�ering for 97.2 million US

households and its competitive pricing drove significant revenue growth.

Ads personalized according to extensive shopper data give Amazon a competitive edge over

traditional networks and other streaming platforms. And unlike its competitors, Amazon ties

ads to product sales, o�ering a unique value proposition to advertisers.

To bolster its Prime Video ad business, the company recently hired top ad executives from

NBCUniversal and Disney, including Krishan Bhatia, VP of global video advertising, and

Jenny Burke, director, global video strategy, from NBCUniversal; and Jeremy Helfand, VP

and global head of advertising for Prime Video, from Disney.

Amazon’s content strategy and deep pockets facilitated its success. Prime Video released 19

films and series from Amazon MGM Studios in Q2, including high-performing titles like

“Fallout” and “The Boys.” The streamer earned 62 Primetime Emmy Award nominations,

boosting its profile and attractiveness to advertisers.

The integration of shoppable ads and expansive sports o�erings, including the recent NBA

deal, positions Amazon to capture significant market share.

A likely price increase for Prime in 2025, coinciding with the NBA deal—which includes rights

to the surging WNBA—reflects Amazon's confidence in its streaming service's value.

On its earnings call, CEO Andy Jassy pointed to Prime Video's model of having meaningfully

fewer ads than linear TV and other streaming providers as a key di�erentiator. It also makes

an ad-free option available for an additional $2.99 per month.

https://content-na1.emarketer.com/amazon-prime-video-ads-force-netflix-lower-cpms?_gl=1*1cc3skz*_gcl_au*MjAyMzIxMzU0OC4xNzE2OTg5OTg4LjU3OTUyMjM4My4xNzIyNTQ1NDQzLjE3MjI1NDU0NDM.*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcyMjU0NDk4MS41MzIuMS4xNzIyNTQ1NTQxLjQ0LjAuMA..&_ga=2.223385683.919442815.1722263657-1709904936.1699375985
https://content-na1.emarketer.com/nba-strikes-gold-with-76-billion-new-media-deals-here-winners-losers?_gl=1*141h5x*_gcl_au*MjAyMzIxMzU0OC4xNzE2OTg5OTg4LjE2NjI2NDE2NTEuMTcyMjUzODcwOS4xNzIyNTM4NzA4*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcyMjUzNzc0Ny41MzEuMS4xNzIyNTM4NzEwLjU1LjAuMA..&_ga=2.233205974.919442815.1722263657-1709904936.1699375985
https://content-na1.emarketer.com/wnba-plans-media-rights-reevaluation-amid-unprecedented-popularity-surge?_ga=2.131052487.919442815.1722263657-1709904936.1699375985&_gl=1*1i6nhn0*_gcl_au*MjAyMzIxMzU0OC4xNzE2OTg5OTg4Ljc1MjE4MTUzNC4xNzIyNjAyNTYxLjE3MjI2MDI1NjA.*_ga*MTcwOTkwNDkzNi4xNjk5Mzc1OTg1*_ga_XXYLHB9SXG*MTcyMjYwMjU1OC41MzUuMS4xNzIyNjAyNTYyLjU2LjAuMA..
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Go further: Read our coverage of Amazon's Q2 ecommerce performance.

Over time, Amazon will likely raise that upcharge fee, which can only bode well for overall

streaming revenues.

We expect ad loads will inevitably creep up over time—but Prime Video will closely monitor

viewers’ tolerance for those increases.

Prime Video's ongoing innovation in ad formats and viewer engagement sets it up to lead the

next wave of streaming and advertising integration—and serve as a formidable competitor to

Netflix.


