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The trend: Credit unions face a demographic challenge: Their average customer age is 53,

and baby boomers now account for 39% of their members—an 11-point increase since 2015,

per PYMNTS.

How we got here: Many younger consumers default to the FIs used by their parents. Even if

they were to consider a di�erent provider, credit unions would likely not make the cut:

https://content-na1.emarketer.com/many-gen-zers-millennials-lack-awareness-credit-unions
https://www.pymnts.com/tracker_posts/reaching-the-digital-generation-credit-union-strategies-for-growth/
https://content-na1.emarketer.com/gen-zers-use-parents-bank-first-banking-relationship?utm_source=sfmc&utm_medium=email&utm_campaign=9/27/2024&utm_term=
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What credit unions are doing next: 76% of credit unions planned to increase their tech

budgets in 2024, per Cornerstone Advisors. This investment is crucial for digital innovation—

including through partnerships with fintechs—enabling better digital tools and enhanced

security. 

But increasing budgets alone won’t reverse this trend. Credit unions must engage younger

consumers through marketing campaigns, such as with a finfluencer partnership, or by

starting a student-run credit union in a local school.

This article is part of EMARKETER’s client-only subscription Briefings—daily newsletters

authored by industry analysts who are experts in marketing, advertising, media, and tech

trends. To help you finish 2024 strong, and start 2025 o� on the right foot, articles like this

one—delivering the latest news and insights—are completely free through January 31, 2025.

If you want to learn how to get insights like these delivered to your inbox every day, and get

access to our data-driven forecasts, reports, and industry benchmarks, schedule a demo with

our sales team.

30% of Gen Zers and 21% of millennials are unaware of credit unions as an option, per an

Apiture study. 

Young consumers gravitate toward FIs with superior digital experiences—but credit unions'

experiences often fail to meet members’ expectations, per CUTimes.

Gen Zers are four times more likely than baby boomers to cite high rates and restrictive credit

options as their reasons for banking elsewhere, according to PYMNTS.

Security is a top factor when choosing an FI for the majority of Gen Z and millennials, per

PYMNTS.

Credit unions can find the most in-demand digital features, including for security, in our “US

Mobile Banking Emerging Features Benchmark 2024. 

https://www.emarketer.com/content/smaller-banks-credit-unions-finfluencer-partnerships-marketing
https://content-na1.emarketer.com/michigan-credit-union-local-partnerships-customer-acquisition?utm_source=sfmc&utm_medium=email&utm_campaign=august%209,%202024&utm_term=
https://www.emarketer.com/learn-more/#get-demo
https://content-na1.emarketer.com/digital-friction-cost-banks-customers-attrition?utm_source=sfmc&utm_medium=email&utm_campaign=9/27/2024&utm_term=
https://content-na1.emarketer.com/us-mobile-banking-emerging-features-benchmark-2024

