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US TV viewers torn
between free, ad-
supported services and
ad-free video
subscriptions
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For more insights and key statistics on the biggest trends in today's most disruptive
industries, subscribe to our Chart of the Day newsletter.

When deciding whether to sit through ads or pay up, US TV viewers ages 14 and older favor
the former, but not by much. While 41% prefer a service that is free with ads, 33% would
sooner pay a subscription fee than see commercials in their movies and shows.

What Type of Ad Model Would US TV Viewers
Preferina TV Service*?
% of respondents, June 2021

Free with ads (free to watch, with ads in every show)

Ad-free paid (pay a subscription fee and watch without ads)

33%

Tiered (offers both paid and ad-supported options)
26%

Note: ages 14+ who watch at lagst 1 hour of TV per week; *gssuming content was the same

for all three models listed
Source: Hub Research, "TV Adwvertising: Fact ws. Fictlon," June 25, 2021

267312 eMarketer | Insiderintelligence.com

More like this:

* Report: Consumer Attitudes Toward Digital Advertising 2021

* Article: Procter & Gamble regains its title as top global advertiser

" Article: Roku’s upfront commitments soar as more advertisers pivot to CTV
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