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eMarketer forecasting analyst Eric Haggstrom and principal analyst
Nicole Perrin discuss why defining political ads is difficult but
important. They also consider whether political ads really work. They
then talk about connected TV growth, issues with Facebook's Ads
Manager and Google search manipulation concerns.

US Connected TV Ad Spending, 2019-2023
billions, % change and % of total media ad spending
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Note: digital advertising that appears on connected TV (CTV) devices;
includes display ads that appear on home screens and in-stream video ads
that appear on CTVs from platforms like Hulu, Roku and YouTube; excludes
network-sold inventory from traditional linear TV and addressable TV
advertising
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.
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