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eMarketer principal analyst Debra Aho Williamson and junior analyst
Blake Droesch recount their experiences interviewing 16 social media
creators about how they approach brand partnerships, which platforms
are working for them and influencers' role in the purchase process.

What Makes US Gen Z and Millennial Internet Users
More Likely to Buy Products/Services that an
Influencer Recommends?

% of respondents, Sep 2019

Seems knowledgeable on the product, brand or industry they are
promoting

55%
57%

Displays real enthusiasm for the product, brand or industry they
are promoting

50%
%

:|

Is the type of person | can relate to
%
50%

Sponsored post is funny, engaging or otherwise content | might
enjoy

I

43%

44%

Is the type of person | aspire to be
41%

38%

M Gen Z (13-22) M Millennials {23-38)

Source: Morning Consult, "The Influencer Report: Engaging Gen Z and
Millennials," Nov 5, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Pandora, Spotify or Stitcher.

Grow your business with LinkedIn ads

At LinkedIn, we help marketers drive the results they care about most,
from building their brand all the way to converting revenue and driving
growth. Start reaching your target audience on the world's largest
professional network today and launch your first ad campaign with
$100 on us. Learn more.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.linkedin.com/emarketer

