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Earnings breakdown: Shopify exceeded expectations for the third quarter, reporting higher-
than-expected revenues and a smaller-than-expected loss.

" Total revenuesincreased 22% year over year to 1.4 billion.

* Shopify’s subscription solutions revenues grew 12% to $376.3 million, partially due to growth
in monthly recurring revenue, which climbed 8% year over year to $107.0 million.

* Gross merchandise volume (GMV) increased 11% to $46.2 billion and gross payments volume
grew to $25.0 billion, representing 54% of GMV in the third quarter.

* The company’s adjusted net loss totaled $30.0 million.

Making moves: The ecommerce company made several additions to its offerings to
strengthen its buyer relationships and simplify logistics.

" In August, Shopify launched Shopify Collabs, a sales channel for merchants to find and
collaborate with creators.

* Last month, Shopify introduced POS Go, an all-in-one mobile point-of-sale (POS) device.

" Shopify Markets Pro also rolled out last month, helping merchants expand more easily into
global markets.

" With its acquisition of Deliverr, Shopify is able to expand its logistics and delivery capabilities.

Looking up: Shopify’s third-quarter success comes as welcome news after a disastrous
second quarter, which forced the company to cut 10% of its workforce as it struggled to
course correct.

* The company made huge investments during the pandemic, assuming that ecommerce’s
staggering growth would continue.

* But CEO Tobi Liitke said that his big bet on ecommerce “didn’'t pay off” and that the company
needed to adjust to grow into something “more focused, more driven, and more singular in
mission.”

The bottom line: Despite the fact that ecommerce gains have slowed, Shopify isn't
completely down for the count. Plus, the economy has begun to grow again, a good sign for
the retail industry as a whole.
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https://www.investors.com/news/technology/shop-stock-shopify-earnings-shopify-stock-q32022/#:~:text=Revenue%20growth%20reaccelerated%20after%20six,on%20revenue%20of%20$1.12%20million.
https://news.shopify.com/shopify-reports-third-quarter-2022-financial-results
https://www.businessinsider.com/are-we-in-recession-q3-gdp-economic-growth-forecast-outlook-2022-10?IR=T&utm_medium=email&utm_term=BII_Daily&utm_source=Triggermail&utm_campaign=B&P%20Daily%202022.10.27
https://news.shopify.com/connecting-creators-with-shopifys-millions-of-merchants-introducing-shopify-collabs
https://content-na1.emarketer.com/shopify-pushes-further-in-store-with-new-pos-device
https://news.shopify.com/commerce-without-borders-shopify-strengthens-international-selling-with-launch-of-shopify-markets-pro-and-shopify-translate--adapt
https://news.shopify.com/shopify-completes-acquisition-of-deliverr-to-expand-fast-and-easy-fulfillment-for-merchants-across-multiple-channels
https://news.shopify.com/changes-to-shopifys-team

This was originally featured in the Retail Daily newsletter. For more retail insights, statistics,
and trends, subscribe here.
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