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The worldwide mobile gaming sector was worth an estimated $46.1

billion in 2017, according to figures from Newzoo.

And data from Sensor Tower demonstrates just how dominant games

are among mobile apps overall. The firm reported that iOS and Android

games were downloaded a combined 9.13 billion times in Q3 2017,

significantly more than any other app category.

But gaming app publishers face the same primary challenge that all app

publishers do—how to keep growing their user numbers.

According to a new poll of mobile game developers worldwide

conducted by Mobvista and PocketGamer.biz, app store promotions sit

atop the list of ways they hope to grow audiences over the coming

year.

https://newzoo.com/
https://sensortower.com/
https://www.emarketer.com/content/app-downloads-remain-dominated-by-games
https://www.mobvista.com/en/
http://www.pocketgamer.biz/
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Almost three in 10 (29.0%) game developers considered app store

promotions a priority for growing audiences.

That's an interesting result, given that Apple's App Store underwent a

significant redesign in September 2017. As a result of the revamp,

Apple began to curate some of the apps featured on its App Store,

changing the formula for app store optimization.

Additionally, the company rolled out search ads within the App Store

soon after, in October 2017.

Mobile game developers are certainly not ruling out ads as a way to

drive adoption of their apps. Paid user acquisition was also named as

an important way to increase user bases, as was the use of social

media, according to the Mobvista and PocketGamer.biz survey.

The poll also found that while North America was still considered the

most important region for the mobile games sector, China and the
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wider Asia region were not far behind.


