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Video takes the lead as
non-video programmatic
ad spend slows
Article

For more insights and key statistics on the biggest trends in today’s most disruptive

industries, subscribe to our Chart of the Day newsletter.

https://www.insiderintelligence.com/cotd?IR=T&itm_source=insiderintelligence&itm_medium=inline_cotd&itm_content=chart-of-the-day-newsletter
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Key stat: US programmatic video ad spend will grow $22.51 billion between 2023 and 2025,

a 30.2% increase, according to our forecast.

Beyond the chart:

Use this chart:

More like this:

More Chart of the Day:

Last year was the first time programmatic video surpassed non-video ad spend in the US,

according to our data. Programmatic video ad spend reached $64.17 billion, while non-video

programmatic ad spend actually decreased slightly to $58.14 billion.

Connected TV is the primary driver behind the shift toward video programmatic ad spend.

Most US programmatic video ad spend will go to mobile this year, representing 63.5% of the

category’s total spend, according to our forecast.

Social video is also a significant driver of programmatic video ad spend. Driven by platforms

like TikTok, social video will grow 12.5% to make up 41.5% of all video ad spend this year, per

our forecast.

Emphasize the importance of programmatic video for advertisers.

Adjust programmatic video and non-video ad budgets.

Amazon’s bid for a bigger piece of the CTV ad revenue pie involves leaning on developers

A guide to vertical video ads on TikTok, Instagram Reels, YouTube Shorts, and Snap Spotlight

YouTube CTV spending jumped 31% last quarter, outpacing streamers

Gen Zers are in charge on social media
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8/3 - SVOD success

8/2 - Meta over YouTube?

8/1 - Keeping it dynamic

7/31 - Streaming showdown

7/28 - Price is key for D2C

https://www.insiderintelligence.com/content/advertisers-overindexing-meta
https://www.insiderintelligence.com/content/adults-buy-product-dynamically-priced
https://www.insiderintelligence.com/content/streamers-cable-fight-share-of-consumers-tv-time
https://www.insiderintelligence.com/content/d2c-shoppers-value-low-cost-products-free-shipping

