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eMarketer principal analyst Mark Dolliver and vice president of research
Jennifer Pearson discuss young people: why they don't always want to
be reachable, how many think their parents are addicted to their
devices, why they stay on social media despite resenting it and more.

Daily Time Spent Online by US Children vs. Teens,

Sep 2019
% of respondents
Children (8-12)

Teens (13-17)

M None W 1 hour-<2 hours ¥ 3-<4 hours
W 1 minute-<1 hour W 2-<3 hours 4+ hours

Note: during a typical day browsing the internet, watching videos, playing
games, chatting with friends, etc., numbers may not total 100% due to
rounding

Source: YouGov, "Youth Omnibus," Sep 18, 2019
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotify or Stitcher.
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https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
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