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Adobe, Google, and more
add Al features as
martech landscape
prepares to be upended

Article

ChatGPT may have all of the buzz when it comes to Al platforms, but marketing technology
(martech) and platforms are quickly catching up by adding a host of Al features to their
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systems.

An eye for design: Adobe unveiled “Generative Fill” in Photoshop last week, a feature that
uses Al to extend the canvas of your design, fill in backgrounds, and more.

Adobe has long dominated with its Creative Suite, but Al image generators like Midjourney,
Stable Diffusion, and Dall-E 2 have given designers new ways to generate designs.

Googleis also entering the image-generation space, and said last week it will soon add those
features to Bard, its rival to ChatGPT.

Meanwhile, the public got a glimpse last week of DragGAN, an emerging imaging tool that lets
users easily drag a stillimage and rotate it while the Al fills in the image, making it almost 3D.

Productivity boosters: Some Al add-ons are giving marketers assistants to help accelerate
workflows. Acquia, for example, unveiled a chatbot within its digital asset management
platform last week. The feature can help marketers find relevant images from within its asset
libraries through conversational requests.

Other productivity tools are adding Al to their software:
" Airtable added Al features that help users quickly create apps, templates, and copy like
creative briefs.

" ClickUp, another productivity/database/customer relationship management tool, has added
Al features such as crafting prospecting emails from the platform.

* Last month, Atlassian added an Al assistant to its Jira and Confluence tools.
* Notion Al was one of the earlier companies to build generative Al features into its platform.
Our take: We predict 2023 martech spending will hit $7.41 billion in 2023, and will grow by

nearly 30% over the next two years. But the pace of innovation in martech tools due to
generative Al is staggering.

Scott Brinker, author of Chiefmartec.com and vice president of platform ecosystem at

Hubspot, wrote that Al “has the potential to dramatically upend the dynamics of the whole
industry over these next few years.”

“Will that shrink the commercial martech landscape, as more software becomes custom
composed within companies? Or will it expand the landscape with a whole new generation of
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https://www.businessinsider.com/adobe-photoshop-ai-instantly-adds-elements-extends-backgrounds-2023-5
https://www.cnet.com/tech/services-and-software/chatgpt-rival-google-bard-integrates-images-into-responses/
https://www.theverge.com/2023/5/19/23729633/ai-research-draggan-manipulate-images-click-and-drag
https://content-na1.emarketer.com/us-b2b-martech-spending-forecast-2022?
https://chiefmartec.com/2023/05/2023-marketing-technology-landscape-supergraphic-11038-solutions-searchable-on-martechmap-com/
https://blog.airtable.com/drive-results-with-ai-preconfigured-apps-and-connected-data/
https://techcrunch.com/2023/04/19/atlassian-brings-an-ai-assistant-to-jira-and-confluence/

martech ‘products’—such as a massive wave of components that can plug-and-play into
these composable stack architectures?,” he said.

“Honestly, it could go either way. But if | had to take a guess, | think it will be the latter.”

How Are Digital Marketers and Content Creators
Worldwide Currently Using Al Content Tools?
% of respondents, Nov 2022

Optimize existing content

Write long-form copy (e.g., blog posts)

571%

Write short-form copy (e.g,, social media posts, product descriptions)

55.4%
Brainstorm topics
Generate headlines
46.4%
L4y 6%

Create briefs for human writers

26.8%

Source: Aira, "The Future of Al in Content Marketing” in partnership with Verblio, Dec 14,
2022
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This was originally featured in the eMarketer Daily newsletter. For more marketing insights,
statistics, and trends, subscribe here.
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