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On today's episode, we discuss Google's insane Q4 performance and what stood out the
most. Then for "In Other News," we talk about what will happen when the dust settles on the
TV measurement wars and how concerning the viewability challenges of connected TV (CTV)
really are. Tune in to the discussion with our analyst Paul Verna.

US Triopoly Digital Ad Revenue Share, by Company,
2019-2023
% of total digital ad spending

37.0% 26.0%

35.9%

34.8% °
28.9% 28.6% o 9%
31.6% 27.7% 26.4%

24.9% 23.8% 24.2% 241%

23.6%

T T T T T
2019 2020 2021 2022 2023
[l Google* l Facebook** [ Amazon [l Nontriopoly

Naote: includes advertising that appears on desktop and laptap computers as well as mokile
phones, tablets, and other infernet-connected devices, and includes all the various formats
of advartising on those plotforms; net ad revenues after companies pay traffic acquisition
costs (TAC) to partner sites; *includes YouTube advertising revenues; **includes Instagram
advertising revenues
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple Podcasts, Pandora,
Spotify, or Stitcher.

MNTN Performance TV transforms streaming television advertising into a scalable
performance channel. Combine the power and prestige of TV, with the precise targeting and
measurement of a digital ad channel.

Get started today.
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