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eMarketer principal analysts Nicole Perrin and Andrew Lipsman explain
how Amazon looks at advertising and how brands use the platform:
What's driving Amazon advertising, what are some blind spots, and are
consumers still happy with the site’s ad experience? They also discuss
the significance of a quality vs. personalized ad environment,
Americans’ attitudes on Twitter’'s recent political ads ban and whether
we're on the precipice of a retail jobs crisis.

US Net Digital Ad Revenues at Amazon, 2018-2021
billions, % change and % of total digital ad spending
122.6%

$16.71
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Note: includes advertising that appears on desktop and laptop computers
as well a5 mobile phones, tablets and other internet-connected devices,
and includes all the various formats of advertising on those platforms; net
ad revenues after companies pay traffic acquisition costs (TAC) to partner
sites; *in 2018, Amazon changed how it accounted for advertising
revenues to comply with ASC Topic 606
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple
Podcasts, Spotity or Stitcher.

Q eMarketer Amazon’s Approach to Advertising
©2019 eMarketer Inc. All rights reserved.


https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers

