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AUDIO

Nicole Perrin, Andrew Lipsman and Ross Benes

Traditionally, advertisers make big spending commitments to get the

best deal on TV inventory. eMarketer principal analyst at Insider

Intelligence Nicole Perrin speaks with fellow principal analyst Andrew

Lipsman, senior analyst Ross Benes, and forecasting analyst Eric

Haggstrom about why Procter & Gamble's chief brand officer Marc

Pritchard thinks marketers don't benefit from this arrangement as much

as those on the sell side do. They also talk about what's going on at

Quibi, Apple TV+, and The Walt Disney Co.
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple

Podcasts, Pandora, Spotify, or Stitcher.

Meeting the expectations of today’s consumer means you have to

deliver memorable digital experiences. Sitecore empowers more than

5,000 brands to create personalized content that shows you understand

your customers’ needs. Explore our resources and learn how to make

digital your difference through customer connections that power your

business. Find out more.

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://sitecore.com/resources/index/topics/make-digital-your-difference-%20hub?camp=7013m0000012qlbAAA&utm_medium=AD&utm_source=eMarketer_textad&utm_asse%20t=GU_MakeDigitalYourDifference&utm_campaign=SitecoreBrandCampaign

