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The Weekly Listen: Negative
Emotions in Ads, End of the
Upfronts, and Influencer
Parents

AUDIO

Mark Dolliver, Blake Droesch and Paul Verna

eMarketer principal analyst Mark Dolliver, junior analyst Blake Droesch

and vice president of content studio at Insider Intelligence Paul Verna

discuss how negative emotions are received in ads, whether we're

witnessing the beginning of the end of the Upfronts, if paying with

your hands is a good idea, the significance of LinkedIn Stories, if

parents are actually influencers, what the Boston Celtics and Twitter

have in common, and more.
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Subscribe to the "Behind the Numbers" podcast on SoundCloud, Apple

Podcasts, Pandora, Spotify, or Stitcher.

During a time of unprecedented disruption, we could all use a bit of

guidance. Join Neustar for Brave New Worlds 2020, a new, annual

summit where we’ll tackle some of today’s toughest marketing

challenges and learn what it takes to be a truly high impact, future-

forward brand. Register for free at bravenewworlds.neustar/eMarketer.

https://soundcloud.com/behind-the-numbers
https://podcasts.apple.com/us/podcast/behind-the-numbers-emarketer-podcast/id1113097936
https://www.pandora.com/podcast/behind-the-numbers-emarketer-podcast/PC:21669?part=PC:21669&corr=podcast_organic_external_site&TID=Brand:POC:PC21669:podcast_organic_external_site
https://open.spotify.com/show/7C9j1qi6NI4Uct9gWfFdxk
https://www.stitcher.com/podcast/emarketer-behind-the-numbers/behind-the-numbers
https://www.bravenewworlds.neustar/?utm_source=emarketer&utm_medium=digital-audio&utm_campaign=direct-linked

